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UConn civil-engineering senior Georgina Talbot has 
been offered a construction-industry job well ahead 
of her scheduled spring graduation, Talbot is active 
inthe on-campus group, Engineers Without Borders. 
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Hartford’s first — 
likely not the last 


— ‘micro’ 


By Gregory Seay 
gseay@HartfordBusiness.com 


artfordhas opened its doors 
to the first batch of tiny, or 
“efficiency-micro” —apart- 
ments, as developer interest in 
building more units appears to be 
onthehorizon. 

Local developer Carlos 
Mouta, owner of Adrian's Tower 
at 360 Main St, won't say how 
much he invested refurbishing 


apts. bow 


the 1970s-era building he has 
owned since 2002, but he does 
say he spent about $20,000 each 
just to create 14 first-floor living 
units from former retail space. 
All but a handful of Adrian's 114 
units are occupied or are under 
deposit, he says. 

But it's the six “micro” 
apartments — ranging from 
300 to 425 square feet — that 
has Mouta most excited about 


Continued on page 18 





The Adrian's Towers complex, 360 Main St. in downtown Hartford, offers the citys first 


batch of “micro” apartments, 





ging in size from 300 square feet to 425 square feet, 
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EROES the winners! 
December 1, 2016 | CT Convention Center 


Pitch Success 


‘The 10 companies that recently participated in 
Connecticut innovations’ $5 milion VentureCiash 
pitch competition sald the chance of winning up to.a 
$1.5 milion prize was appealing, but it wasn't the 
only thing that drew their participation. Find out 
What else made the effort worthwhile. PG. 3 





Fundraising Milestone 


Farmington vaccine developer GaroGen has raised 
$2.1 milion to advance its Hepatitis B vaccine 
‘toward clinical trials, PG. 5 
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Is your last-gen network 
- ie lelel aye mse) keep up? 


Business keeps changing. Emerging technologies are bringing 
new opportunities and even bigger network challenges. You 
need a network that's more agile, more affordable and more 
capable of preparing your company for the next big change. 


THE SOLUTION IS COMCAST BUSINESS 

We offer an advanced Ethernet solution designed to flex to the 
growing demands of your business. Whether it's connecting 
multiple locations, supporting a mobile workforce, Bring Your 
Own Device or whatever new challenge tomorrow brings. 





IT’S A GAME-CHANGER 

We've invested over $5 billion in an advanced communications 
infrastructure. It's a high-speed, high-capacity fiber network 
that scales to 100 Gbps and is a cost-effective alternative to 
legacy T1 systems. It all adds up to seamless, scalable and 
consistent performance that changes the game. 


Call 855-221-8812 to see what Comcast Business can do for 
your organization. Because you can’t build the business of 
tomorrow on the network of yesterday. 


Call 855-221-8812 


or visit business.comcast.com/change 


YOU CAN'T BUILD THE BUSINESS OF TOMORROW 
ON THE NETWORK OF YESTERDAY. 


COMCAST BUSINESS 


Restrictions apply, Call for detals. 20% 
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Entrepreneurs see ROI in pitch-challenge effort 









By Matt Pilon 
‘mpllon@HartfordBusiness.com 


ritish entrepreneur Jonathan May has 

largely avoided investment pitch com- 

petitions, because he said they often 
aren't worth the time spent that could be put. 
into recruiting more customers for his five- 
year-old software company. 

But May, CEO of London-based Hubbub, 
which makes fundraising software for uni- 
versities and nonprofits, made an exception 
for Connecticut Innovations’ $5 million Ven- 
tureClash competition, which recently took 
place at Yale University. 

The chance of winning up toa $1.5 million 
prize was appealing, but it wasn’t the only 
thing that drew May and the other 10 finalist 
companies to the pitch competition. 

Time spent honing business plans and 
meeting and making connections with ven- 
ture capitalists and other Connecticut cor- 
porate players proved just as valuable, said 


May, who recently established a handful of 
US. customers and wants to grow his foot- 
hold here. Connecticut, located in a North- 
east higher-education market many times the 
size of what May’s used to back home, could 
bean ideal location. 

“I think everyone who came here gained 
at least two customers,” said May, whose 
company took second place and came away 
witha $1 million equity investment from Con- 
necticut Innovations (CD). “They should do 
this competition every year” 

The contest was part of anew focus for CI 
to bring promising international companies 
to Connecticut. It resulted in deal offers to a 
half-dozen businesses hailing from six differ- 
ent countries. 

CI regularly bets on startups — including 
$31 million invested last year — but the con- 
test allowed it to generate greater publicity 
and grow relationships with several major 
Connecticut companies, including Webster 
Bank, The Hartford, Synchrony Financial and 


(Left) Jonathan May, CEO of London-hased 
Hubbub, pitches his company to the judges 
(bottom, right) at C's VentureCiash contest. 
(Right) C1 CEO Matt McCooe 

is shown talking above a slide from Hubbub's 
presentation to investors, 


Aetna, which all sent high-ranking execs to 
panel discussions on financial andhealthcare 
technology during the daylong event. 
VentureClash also launched at a time 
when Clis operating with a leaner staff. 





Nowa LAVA TSOLOne TER 





“Itwasa smart way to invest five [million],” 
CI. CEO Matt McCooe said. “Everyone loves 
to win. Ithinkit creates alot more interest.” 

Gov. Dannel P. Malloy dropped in during 
the Oct, 20 finals to give a brief speech. He 
said VentureClash is a way to highlight the 
array of financial incentives the state offers 
to entrepreneurs and companies. 

“[think it's a great way for us to showcase 
Connecticut, and to quite frankly get a mes- 
sage out that I think has been hard to get out,” 
Malloy told the audience. 

He said that under his administration the 
state has invested in more than 2,000 com- 
panies, approximately 10 times the number 
before he took office in 2011, 


Value beyond money 
May's comments about the the ancillary 
benefits of VentureClash weren't unique. 
Ashe waited on the competition's results, 


Continued 
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© Vventureciash 


Aengus Moran, director at Irish medical 
software maker CSIS, said his attendance 
hadalso been worthit, whether his company 
‘won or not (it didn't). 

“Jt gave us exposure to what we need to do 
inthe US. market and also how people think 
over here as well,” Moran said. “Even if we 
don't achieve anything [in the contest}, we 
now what to do next.” 

CSIS had already been exploring the US. 
market, and intends to come here despite not, 
winning. Moran said the company may not 
have looked at Connecticut without the out- 
reach CI made to various countries promot- 
ing the contest. 

Brent Ho-Young, CEO of Canada-based 
Dream Payments, which netted the top prize 
ofa $1.5 million investment, said the connec- 
tions with VCs and others that he made dur- 
ing the contest and its preparatory “venture 





camp” over the summer operated by The 
Refinery in Westport, made VentureClash a 
wise decision. 

“Everything is about ROI and it’s a big 
time commitment,’ Ho-Young said. “looked 
at it and asked ‘even if we don't win, should 
we do this program?’ It was an obvious ‘yes’ ” 

‘MeCooe said that he andhis team feltit was 
crucial to offer additional value to contestants 
inorder tomake the competition asuccess. 

"Alot of these companies want money, but 
what they really wantare customers andrela- 
tionships” he said. 

Forthe companies that didn’t win, McCooe 
hopes there still may be a future for them in 
Connecticut, 

While the contest structure allowed for 
six winners, there were other future pros- 
pects among the 30 companies CIselected as 
semifinalists from the nearly 170that applied. 


Simsbury Bank 

' Cash Management 
Solutions 
Sle WAelUls 
finances 
who's boss 


CT presence will vary 

There's still much to do before CI actually 
givesany money oits six VentureClash victors, 

His conducting additional due diligence 
on its winning companies and its possible 
that not all of them will end up signing deals, 
‘MeCooe said. 

Those that do will be required to establish 
apresence and add employees (around 10 per 
company within two to three years) in Con- 
necticut, he said, 

CT could offer up to $500,000 in grants to 
the companies for moving and other costs. 

MeCooe said he'd like to continue Ventu- 
reClash next year, 

“To build the brand and generate momen- 
tum, you need to commit to three years mini- 
mum to really get the impact,” MeCooe said. “I 
feel we're in for at least another year, but the 
[CI] board makes that decision ultimately” i 





Simsbury Bank’s Cash Management Suite gives you the flexibility to 
simplify and manage the flow of money through your organization. 


Whether you need to view and conduct business online or are looking for 
automated financial services, we can offer a comprehensive package 
tailored to your unique business needs 


To learn more, visit SimsburyBank.com/CashManagement. 
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Vaccine devel- ‘2 
oper CaroGen Corp. 
disclosedthismonth 
thatitrecently raised 
$2.1 million, clearing 
amajorhurdle onits 
path toward a clini- 
cal trial for its Hepa- 
titis B treatment. 

The Series A 
investment is the 
largest ever for the 
fouryear-old bio- 
tech, and carries the 
potential for more 
future funding. 

GP Fortune 
Investment Partners (GPFD, a subsidiary 
of China-based GP Healthcare Group, led 
the investment round and could ante up an 
additional $7 million over the next three 
years, if CaroGen meets certain develop- 
ment milestones. Connecticut Innovations is 
also kicking in $1 mullion, assuming its board 
approvesthe deal. 

Under the agreement, GPFI would 
receive development and marketing rights 
in China for CaroGen’s therapeutic vaccine 
for chronic Hepatitis B (HBV), should the 
vaccine make it to market. The technology 
was developed at Yale by John Rose. 

Bijan Almassian, CaroGen’s CEO, chair- 
man and co-founder, said last week that he 
was pleased with the investment, which he 
hasbeen workingon forthe pastnine months. 

“It was a lot of work," Almassian said 

He called GPFI an “ideal partner” and 
said the pairing would be mutually ben- 
eficial, giving CaroGen, which operates 
from UConn Health's Technology Incuba- 
tion Program (TIP) facility in Farming- 
ton, needed resources to work towards a 
clinical trial in the next several years and 


Farmington’s CaroGen looking 
ahead after $2.1M fundraise 


Bijan Almassian wants to raise $15 million in three years for vaccine maker CaroGen. 


provide hope of a treatment for the 74 mil- 
lion Chinese citizens suffering from chronic 
HBY. Worldwide, 248 million people suffer 
from the disease, according to a study by 
German medical researchers published in 
‘The Lancet last year. 

There is.avaccine to prevent HBY, butno 
effective cure. 

Foundedin 2012, CaroGen had previous- 
lyraised approximately $800,000 in funding, 
including prior investments from CI total- 
ing $650,000. 

‘Now, Almassian is already setting his 
sights on the next funding round. 

Besides the additional $7 million poten- 
tial investment from GPFI, CaroGen is 
aiming to raise another $8 million in 2017, 
Almassian said. 

‘That funding would help CaroGen develop 
its broader pipeline of drugs, which includes 
treatments for Zika virus, C. difficile and 
colorectal cancer. 

CaroGen has already had talks with 
some potential investors, including others 
in China, Almassian said. 

— Matt Pilon 


Hartford ends parking-meter test 


‘The city of Hartford has ended its six- 
month trial of electronic parking meters 
bristling with cameras and other elec 
tronics and will stay with its current 
meter vendor. 

The Hartford Parking Authority (HPA) 
last December launched what it originally 
plannedasa trial of abouta dozen curbside 
meters from Municipal Parking Services, of 
Minnetonka, Minn, 

‘Thirty-four of the units were installed 
in various locations, particularly curbside 
along Lafayette Street, fronting the Supe- 
rior Courthouse. Originally, the test was to 
run 90 days but was extended through June, 
to give HPA more time to observe parkers’ 
interactions with the test meters, as well as 
harvest reams of operating data from the 
experiences, said HPA CEO Eric Boone. 

Among other things, the test meters 
were capable, on top of monitoring park- 
ers’ metered times in the spaces, of photo- 
graphing parkers’ license plates and accept- 
ing coin or plastic as payment. Ultimately, 
though, Boone said HPA determined the 
tested meters weren't what it wanted. 

“The technology hits its full stride in 
a retail environment,” Boone said, where 
parking turnover is frequent and more 
desirable, “You don't get to reap the benefits 
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" oN 
One of the test meters formerly installed outside the state 
‘Superior Court building on Hartford's Lafayette Steet. 


ofall the bells and whistles, ... We couldn't 
fully optimize it for the city’ 
For now, HPA has reinstalled on Lafay- 
ete Street the same Darth Vader-looking 
Parkeon electronic meters used on 1,600 of 

its curbside spaces citywide, Boone said. 
Gregory Seay 





DESIGN BUILDERS GENERAL CONTRACTORS * CONSTRUCTION MANAGERS 


SPOTLIGHT ON: BANKING 


Liberty Bank | Hamden, Connecticut 


PDS Engineering & Construction served as Design 
Build General Contractor for this Liberty Bank facility. 
‘The project also included a second floor of apartment 
units and two other tenant spaces on the first floor. 
The bank itself entails a teller area, offices, lobby, 
restrooms, break room, conference rooms, equipment 
rooms and an elevator. 


KEY FACTS 
Project Size: 7,300 Square Feet 
Date of Completion: 2014 


PDS ENGINEERING & ad Ss 
CONSTRUCTION, INC. 


THINK * PLAN » BUILD 


PDS has been meeting 
the needs of the 
construction industry 
since 1965. Our 
dedicated team of 
design and construction 
professionals welcomes 
the challenge of serving 
its past and future 
customers on their most 
demanding projects. 

4107 Old Windsor Road, Bloomfield, CT 06002 


(860) 242-8586 | Fax (860) 242-8587 
www.pdsec.com 
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Different MRIs for 
Different People 
{sk your doctor which MRI 


is right for you 


Learn more at www.jeffersonradiology.com or 


call 860.289.3375 to make an appointment 
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BY THE NUMBERS 


$19,987 


The state of Connecticut's debt per 
capita, which is the third highest in 
the country, according to Hartford- 
based investment manager 
Conning. 


5 


The number of proposed clean- 
energy projects that would be built 
in Connecticut under a three-state 
REP, which announced selections. 
last week. 


$1.48B 


United Technologies’ third-quarter 
profits, up nearly 9 percent from the 
‘same quarter in 2015. 


6th 


Connecticut's ranking — it's highest 
‘to date — in a biannual high-tech 
index published by the Milken 
Institute. 


TOP 5 MOST READ 
on HartfordBusiness.com 


@ Beacon Falls fuel-cell park 
loses major potential customer 


1 CT climbs in national 
high-tech sector rankings 


@ Amid uncertainty, 
DEEP cans gas RFP 


WUTC posts higher 30 
profits; boosts outlook 


@ Connecticut election 
ballots available online 


STAY CONNECTED 
For breaking and daily Greater Hartford 


business news go to 
www.HartfordBusiness.com. 


HBJ on Twitter: @HartfordBiz 


HBJ on Facebook: 
www.facebook.com/HartfordBiz. 


HBY on Linkedin: 
‘wwwlinkedin.com/company/ 
the-Hartford-Business-Journal 


Daily e-newsletters: 
HBJ Today, CT Morning Blend 
www.HartfordBusiness.com/subscribe 


Weekly e-newsletters: 

CT Green Guide Weekly, 

CT Health Care Weekly 
www.HartfordBusiness.com/subscribe 
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TOP STORY 


Amid uncertainty, state cans 
natural-gas expansion 


Hamstrung by court and regulatory rulings in key New England states, the 
state's Department of Energy and Environmental Protection said it's cancel- 
ing an RFP meant to increase natura-gas capacity in the state. 

‘The developers of seven projects, 
including a $3 billion expansion of 
the Algonquin pipeline called Access 
Northeast, had submitted bids in 
fate June, vying to provide as much 
as an extra 300 milion cubic feet 
per day of capacity forthe region's 
‘gas-fired power plants. 

But the mechanism by which 
developers and utlties wanted to 
finance the projects — building the 
cost of expanding gas capacity into 
electricity rates — was controversial 
and banned by courts and regulators in Massachusetts and New Hampshire. 

DEEP said those states’ decisions “have materially reduced the ability for 
the costs of projects to be shared among a substantial portion of the region's 
ratepayers.” 

“DEEP has consistently asserted that the problem of inadequate gas in- 
frastructure is greater than one state can solve alone,” the agency said in 
a statement. “Regional investment is necessary to ensure that no one state 
dlisproportionately bears the costs of addressing what is a problem endemic 
to our regional electric system. As a result, DEEP moved to cancel this RFP.” 





DEP's Hartford headquarters on Elm Street. 


ENERGY & UTILITIES 


Beacon Falls fuel-cell park 
loses major potential customer 


‘A proposal to build the world’s largest fuel-cell park in Beacon Falls was dealt 
‘a major blow last week when it lost a large potential customer — utilities in 
Connecticut and two neighboring states. 

Danbury's FuelCell Energy disclosed in a U.S. Securities & Exchange Com- 
mission filing last week that the 63.3-megawatt project's developer — a sub- 
sidiary of 086 Industries — had informed FuelCell that its bid into a major 
clean-energy RFP had not been selected by a consortium of officials in Con- 
necticut, Massachusetts and Rhode Island. 

The developer had tapped FuelCell to manufacture, operate and service the 
fue! cells for the park. 

Meantime, the overseers of that RFP process last week disclosed which bids 
had been selected. Of the 460 megawatts worth of projects, five would be lo- 
cated in Connecticut, including solar farms in Simsbury, Enfield, Brookiyn, New 
Milford and Canterbury. Being selected doesn't guarantee a project developer 
will ultimately sign a contract to sell ts power to a utility company, as negotia- 
tions and regulatory approval of 20-year contracts are still needed, 





HEALTH CARE 


CT employee health benefit costs 
exceed national average 


Total health benefit costs per employee increased 2.2 percent in Connecticut 
this year, about on par with the nation, to an average of $13,910 per worker, 
according to results of Mercer's annual health benefits survey. But the cost was 
about $2,000 more than the national average. 

‘The cost includes both employer and employee contributions for medical, dental 
and other health coverage forall covered employees and dependents, Mercer said. 

Nationally, total cost per employee rose an average of 2.4 percent, the small- 
est increase since 2013 and, before that, 1997, as more employees moved into 


= lower-cost medical plans, the global consultant said, The total cost averaged 


$11,920 per employee. 

Connecticut employers said that if they made no plan-design changes, costs 
would rise 5.9 percent next year, but they expect to hold their increase to 3.8 
percent, Mercer said. 


ConnectiCare, St. Francis extend bundled- 
payment pact for hip, knee surgeries 


ConnectiGare has extended its agreement with the Connecticut Joint Re- 
placement Institute (CJRI) at St. Francis to offer a program for total hip and 
knee replacement surgery that features one bundled price for all of a patient's 
hospital-related and post-acute services, rather than a separate price for each 
episode of care. 

In the last three years, more than 300 ConnectiCare members have partici- 
pated in the Step Ahead Plan, which coordinates the treatment provided by the 
hospital, surgeon and anesthesiologist. 

The Step Ahead Plan at CJRI is a collaborative effort between St. Francis 
Hospital and Medical Center, The Connecticut Joint Replacement Surgeons LLC 
and Woodland Anesthesia Associates PC. 

IRI inked its first contract for the plan with ConnectiCare in 2012. Since 
then, hospital stays for plan patients have decreased from 3.7 days to fewer 
than two days, and implant and consumable costs have declined, Connecti- 
Care said, adding that patient satisfaction scores have consistently exceeded 
the 95th percentile. 





ECONOMIC DEVELOPMENT 
& CONSTRUCTION 


Cities, others land initial 
‘innovation places’ grants 


The state's CTNext program has awarded cities and other entities grants rang- 
ing from $24,000 to $50,000 to establish “innovation places,” authorities say. 

Besides Hartford, the cities include Bridgeport, Danbury, Meriden, Middle- 
town, New Britain, New Haven, Norwalk, Stamford and Waterbury. 

‘Aiso included are the Thames River and Northeast Connecticut regions. North 
east Connecticut includes Tolland, Killingly, Putnam, Mansfield, Windham, Storrs, 
and Willimantic. Thames River includes New London and Groton. 

Most of the cities and regions got $50,000 grants each. Those getting less 
include: Danbury, $24,000; Meriden and Middletown, $25,000 each; Stamford, 
$35,000; and New Britain, $40,000, Connecticut innovations said. 

The cities and regions will use the funding to develop a strategic planning 
process to identify local conditions and then attempt to obtain implementation 
grants to build a master plan that identifies the resources and assets in each 
community (ike a hospital, university, research firm, or manufacturer) to create 
business opportunities for startups. 

State lawmakers approved legislation earlier this year to create and fund 
innovation places throughout Connecticut. 


TECHNOLOGY 


CT climbs in national high-tech sector rankings 


Connecticut has moved up from ninth to sixth in the rankings for the Milken 
Institute's State Technology and Science Index 2016 — its highest ranking in 
the history of the index. 

Massachusetts held onto first place, followed by Colorado, previously ranked 
fourth, and Maryland, previously ranked second. 

The states of California, Washington, Minnesota, Utah, Virginia and Delaware 
round out the top 10, said the institute, a nonprofit, nonpartisan think tank. 

The index tracks and evaluates each state's tech and science capabilities and 
its success at converting assets into companies and high-paying jobs. Connecti- 
cut's rise is based on performance in related indices. The state's technology 
concentration and dynamism index ranking jumped from 21st to 10th. 

Connecticut also moved up from 10th to eighth in the research and development 
inputs index; from 14th to 11th in the risk capital and entrepreneurial infrastruc- 
ture index; stayed steady at third place in the human capital investment index; and 
climbed from 1th to 10th in the technology and science workforce index. 


BANKING & FINANCE 


Windsor financial services 
firm acquires Salentica 


Windsor-based SS&C Technologies Holdings nc. is acquiring New York-based Sal- 
entica asi bolsters its financial services software capabilties, adding 30 employees. 
The purchase price was not disclosed. Founded in 1997, Salentica provides 
client relationship management (CRM) and document management products for 
wealth managers on both Microsoft Dynamics CRM and Salesforce CRM plat- 
forms, according to its website. The New York City firm has more than 5,000 users. 
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GOVERNMENT & POLITICS 


Report: CT credit quality lags 
compared to most of nation 


Connecticut ranked 47th in the country for credit quality, accord- 
ing to Hartford-based investment manager Conning. 

Nationwide, states’ outlooks have deteriorated from “stable” to “de 
lining,” Conning sad in its 2016 State of the States report, with tax rev- 
enue headed downward, reserves falling, and expenditures growing. 

Some of the factors contributing to states’ struggles include 
political gridlock, falling revenues, uneven job grawth and pension 
liabilities, the report said. 

States that have fared better in Conning’s view, including North 
Carolina, Colorado and New Hampshire, manifest strong economic 
performance, but those ranking at the bottom, including Connecticut, 
New Mexico, Kentucky and West Virginia, share large legacy costs with 
slower-growing economies that have hindered credit improvement. 

One of the drags on Connecticut's economy is ts economic debt 
per capita, which is the third highest in the country at $19,987, 
outranked by Alaska at $22,225 and New Jersey at $22,196, This 
particular ranking reflects states at most risk of rising pension 
contributions, the report states. 


CBIA plots legislative priorities 
ahead of January session 


For the 2017 legislative session, promoting Connecticut's eco- 
nomic growth is as much about not enacting unfunded mandates 
or regulations that burden employers as its about taking action to 
foster a more competitive economy, according to the Connecticut 
Business and Industry Association. 

‘The CBIA released its 2017 legislative agenda last week, offering 
policy proposals focused on eight key areas, with sustainable state 
‘spending and tax policy heading the lst. The others include: educa- 
tion and workforce development, energy, environment, health care, 
labor and employment, regulatory reform and transportation. 

For the most part, there are no groundbreaking policy ideas in 
CBIA's agenda, Most concepts are things the business lobby has ad- 


Cox Business 
Security 
Solutions 


DEAN SCANLON STARTED 
A REVOLUTION. 
HIM KEEP IT SECURE. 


As the owner of Revolution American Bistro in Cranston, RI, Dean Scanlon 
can’t be at his restaurant 24 hours a day. That's why we've got him covered 
with our top-of-the-line Intrusion Detection technology and round-the- 
clock surveillance in crystal-clear HD video. And with the ability to 
monitor everything from his smartphone in real time, Dean has 


peace of mind knowing that Cox Business is looking out for his 


business — even when he's not there. 





vocated for inthe past, ike urging lawmakers to restore fiscal stability 
and bolster business confidence by reforming state government, re- 
ducing the cost of services, stabilizing long-term state finances, and 
adopting tax policies that encourage private-sector investment. 


TRANSPORTATION 


‘An interior view of Bradley's new Escape Lounge, 





Bradley opens high-end lounge 


Bradley International Airport in Windsor Locks has opened a 
‘new high-end lounge for passengers. 

Bradley's Escape Lounge features unlimited, complimentary 
food and drink for breakfast, lunch and dinner created by chef 
‘Tyler Anderson. His menu is influenced by his local restaurants, 
Millwright's, The Cook & The Bear and Chango Rosa Tacos. 

Other amenities include stylish furnishings; private restrooms; 
flight information screens; free high-speed Wi-Fi; and a selection 
of newspapers and magazines. 

Kevin A. Dillon, executive director and CEO of the Connecticut 
Airport Authority, said the lounge will serve nearly six million pas- 
sengers a year at the airport, which recently underwent route 
expansion and added Aer Lingus flights. Admission is $45 per 
customer, with reservations available by phone or online for $40. 
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11/7 Focus: Nonprofits 
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Nonprofit Profile: Hartford Business 
Improvement District 


CALENDAR 


THURSDAY, NOV. 10 
Insurance Market Summit 





i 


Michae! Rogers 


Glenn F. Finch 


Security that means business. 





The Connecticut Insurance and Financial 
Services Cluster’s annual insurance summit 
this year will focus on the pace of the 
industry's innovation and change. 


The Nov. 10 event runs from 8 a.m. until 
4:p.m. at the Connecticut Convention 
Genter and will explore industry shifts 

and showcase unique perspectives from 
global leaders, forward-looking experts and 
technological vanguard. 


The event will feature panel discussions from 
top insurance industry CEOs and two keynote 
‘speakers: author and practical futurist Michael 
Rogers and IBM's Glenn F. Finch, global 
managing partner, cognitive and analytics. 


Cost to attend is $300 for individuals. 
Special table prices are also available. For 
more information or to register go to: http:// 
connecticutifs.com/. 


“Cox Business Security Solutions gives me the flexibility 
to watch over my business, no matter where | am." 
Dean Scanlon, owner, Revolution American Bistro 


Visit coxbusiness.com/securitysolutions 
Call (877) 404-2523 





Cox Business Security is available to business customers in Cox Business Connecticut service areas. Service nat available in all areas. Service Agreement required. Other restrictions may apply. 


© 2016 Cox Communications, Inc All rights reserved. 
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Q&A 


CT auto sales remain 
strong in changing 
dealership landscape 


Salaried retall workers who make less than 
$47,467 will be eligible for overtime pay Dec, 1. 


HAELJUNG, SHUTTERSTOCK.COW 





Looming OT rule changes pose 
added challenge for retailers 
this holiday season 


By Matthew Broderick 
‘Special to the Hartford Business Journal 


s president of the Connecticut Retail Merchants 
Association, Tim Phelan understands the chal- 
lenges that internet sales pose to the state's 

brick-and-mortar retailers during the fast-approaching 
holiday shopping season. But this year, there’s another 
looming pressure state and national retailers are fac- 
ing: new Department of Labor (DOL) overtime rules that 
could hit retailers particularly hard at their busiest — 
and most lucrative — time of year. 

‘Under the rule, which is set to take effect on Dec. 
1, the Department of Labor is more than doubling the 
national threshold for overtime exemptions for salaried 
employees from $23,660 a year to $47,467. 

“For small businesses that potentially increases their 
cost of doing business,’ Phelan said, noting 
many of his organization's small business 
members expressed frustration with the rule. 

While nearly 2.2 million restaurant and 
retail workers alone nationwide are expected 
to be effected by this rule, the impact to Con- 
necticut's retail sector may be less acute than 
in other states, That's because many retailers 
in the state — particularly small businesses 
—employ hourly workers to whom this rule 
doesn't apply. Additionally, being in a higher 
cost-of_iving region like New England, sala- 
ries in Connecticut tend to be higher than the 
national average. Infact, according to compen- 
sation survey analysis from salary.com, the median retail 
store manager salary inthe Hartford regionis $57,693, more 
than $10,000 above the new exemption threshold. 

Although the Nutmeg State might stack up nicely 
against a national measuring stick, the rule will still 
impact an estimated 276 percent of salaried workers 
earning below the new $970 per week threshold. That's a 
concern for opponents of the new legislation, like Lizzie 
Simmons, senior director of government relations for 
the Washington, D.C-based National Retail Federation, 
which opposes (and filed a lawsuit against) the new over- 
time rule and is working to get the DOL to at least delay 
itsimplementation. 

“It's too much [change], too soon,’ Simmons said, not- 
ing that unlike past DOL shifts in overtime regulations, 
which have historically applied a regional cost-of-living 
to factor in threshold calculations, this new rule applies 
aone-size-fits-all approach that may prove unrealistic for 
many small business owners across the U.S, “Thesesmall 
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Tim Phelan, president, 
Connecticut Retail 
Merchants Association 





business owners and retailers don't have a magic pot of 
money [to increase salaried employees pay]” she said. 

In fact, less than two months from implementation, 
many potentially impacted retailers, especially small busi- 
nesses, remain largely unaware of the rule. “The aware- 
ness gap [about this rule] is huge” Simmonssaid. In August 
a survey by payroll vendor Paychex, which serves more 
than 600,000 clients nationwide, found that nearly half of 
all small businesses were completely unaware of the new 
DOLrule, and 31 percent were only somewhat aware. 

Among the one in five retailers aware the new rule is 
coming, only 7 percent polled by Paychex thought it would 
impact their business. And how they planned to deal with 
that reality varied, with the more than one-third of busi- 
nesses reporting they will transition employees from 
exempt to non-exempt status and 21 percent saying they 
will reduce employee hours to minimize overtime. Only 
7 percent of employers polled planned to 
increase salaries of impacted employees to 
the new exemption thresholds. 

And the financial hit to impacted employ- 
ers and workers could be significant, Sim- 
mons said. Data from Oxford Economics 
predicts thenew rule will cost US. retailersa 
collective $745 million to comply. Meantime, 
L1percent of salaried retail employees could 
have their hours reduced, costing them an 
estimated $2.32 billion in wages. 

But it's not just employee paychecks, 
Simmons says, that will be impacted. “For 
managers who were exempt or for young 
college graduates starting out, there will be less room 
for career development,’ Simmons said, “If an employee 
below the threshold goes to anetworking event or travels 
to a conference that puts them over hours for the week, 
that’s compensable OT” Simmons explained. “So fewer 
of those opportunities — which are important for career 
growth—may be made available by employers.” 

Phelan worries that more than just local, independent. 
retailers will feel the pinch. In Connecticut, he noted, 
many national chain retailers such as Target and Walmart 
need to balance their overall bottom line and could poten- 
tially shift resourcesasa result of the overtime regulation. 

Phelan said he hopes the latest DOL rule doesn't 
hamper the progress that's been made in the retail sec- 
tor over the past seven years coming out of the Great 
Recession, which hitretail hard. He noted the sectornow 
employs nearly 470,000 people and generates $34 billion 


Continued 





Q&A talks about the state of CT's retail auto industry with James 
Fleming, president of the CT Automotive Retailers Association. 


According to some 


to purchase a car had their mind 


projections, auto _madeupwhichbrandtopurchase 
m sales this year will _ when leaving the show. 
be flat or below last Dealers in Con- 
year’s record num- necticut support auto 
bers. What are you _ _showsbecause it gives 
seeing in Connecti- consumers the oppor- 
cut? How will sales tunityto see hundreds 
be this year? ofvehicles at one time 
‘A: Connecticut's and in one place, and 
autosalesthisyearare then compare and 
very good and will contrast the vehicles, 
likely push Connecti- without any sales 
cuts new car sales pressure. The nice 
well into the i-bi- JAMES thing about our auto 
lion range surpass- FLEMING show is there is no 
ing the $114 billion : : selling allowed on the 
in sales recorded for resident, CT floor, so it is an easy 
2015. Franchised new Automotive and relaxed place to 
cardealersaccounted Retailers see lots of great vehi- 
for 20 percent of all Association cles. We do believe 
retail sales in ourstate that auto shows are 
in 2015, which is the still very relevant. 
last fullyear for which 
Thave figures from the National Q: How goes the battle 
‘Auto Dealers Association. against Tesla? As its sales get 
stronger, will more be done to 
Q: How does an event like allow the electric-vehicle man- 
the Connecticut International — ufacturer to sell directly to the 
Auto show being held Nov. 18 public? Does it hurt the retail 
to Nov. 20 at the Connecticut market when people have to go 
Convention Center in Hart- out of state to buy Teslas? 


ford help sales? Do attendees 
turn into customers? Are auto 
shows still relevant? 

‘A: This year, 27 car manufac- 
turers will showcase their latest 
modelsthroughout the floor of the 
Convention Center. In addition, 
Harley-Davidson, Indian, Victory, 
and BMW motorcycles will be on 
display for the first time. Exotic 
cars and antique cars will also 
be on display. A variety of cars 
will be available for test drives. 
In addition, the Auto Show is 
excited to announce there will be 
an opportunity to test drive elec- 
tric cars on Friday, Nov. 18 from 
10am. to2 pam. Plugin America 
and the Connecticut Department 
of Energy and Environmental 
Protection are partnering with 
the show to offer this event. 

Auto shows are very rel- 
evant. National studies by the 
Association of Auto Shows for 
North America (ASNA) confirm 
that attendees at auto shows are 
directly influenced by the show 
when purchasing a car: 64 per- 
cent of attendees say they are in 
the market to buy a car or truck 
in the 12 months after the show 
(up from 57 percent in 2014). 

Fifty-six percent of attendees 
who purchased new vehicles post 
show said the show influenced 
their decision (from 51 percent 
two years ago). Over one in four 
auto-show attendees who planned 


A: Tesla could sell with local 
dealers under existinglawsin Con- 
necticut. However, they choose not 
to, Dealers have invested millions 
inafranchise system and the phys- 
ical dealership structures that: go 
in that system through a deal with 
manufacturers and regulators, 
This system protects the consum- 
ers if something goes wrong with 
the car, fosters local competition 
amongst dealers, and creates a 
balanced system between manu- 
facturers and local dealerships. 

Connecticut residents are 
able to buy the newest vehicles 
including zero-emission vehicles 
and hybrids from dealers across 
Connecticut, at all price ranges, 
and that are backed up by the best 
warranties. The Chevrolet. Bolt, 
‘Nissan Leaf, fuel cell Toyota Mirai, 
Honda Fit, Chevy Volt, Mercedes 
B-Class, Ford Fusion, and the 
BMW i8 are currently in dealer- 
ships or will be shortly. The deal- 
erships have the trained mechan- 
ies to work on these cars. 


Q Speaking of electric 
vehicles (EVs), how is the 
market doing in Connecticut? 
The state has invested heavily 
through the rebate program, 
known as CHEAPR, to offer 
rebates on electrie-vehicle 
purchases. Would there be a 
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2016 United Way Campaign Chair, Greg M. Barats, President and CEO, Hartford Steam Boiler Inspection and Insurance Company, 
Volunteering at Women's League Child Development Center in Hartford. 


Celebrating 25 Years 


Thank you to our sponsors and thousands of volunteers 
from more than 80 area workplaces for helping create a 
community of possibilities. 


During United Way Year of Caring, volunteers from area workplaces 
share their time and talents by engaging in one-time projects at various 
community locations in central and northeastern Connecticut. It has grown 
from 430 volunteers the first year to nearly 4,000 volunteers last year. 


UnitedWayinc.Org 
#25YearsofYOC 
#CommunityofPossibltes 
tv 








LIVE UNITED 
United @) 


EVE ey, 


United Way of Central 
and Northeastern Connecticut 
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THE LIST 


Largest shopping centers in Connecticut 


(Ranked by gross leasable area as of Sept. 2016) 






























































Gross leasable No. of Anchor Parking General Year 
Rank Shopping center area (sq. ft.) stores stores spaces manager Owner opened 
Connecticut Post wall) Mes, Sea, Tae 
“201 Boston Post Road rey, ick’ poring 
G| Habeas 41,835,000 150 ee Pic Stora aE 400 Daniel Kiley Centennial Real Estate 1960 
208-001-2240, shopconnecticupostmal.com Post 
Westfarms : 
Notdtom, Lard & Tayo, 
1500 New Brain Ave 
QD eeeNew san Ave soso 1,810,000 tes Manytihleg/aHtens ean 600 kevin Keenan The Taubman Co, 1974 
860-561-3024; www.shopwestfarms.com ry. ae 
Danbury Fir 
s, Lord & Taylor, Sears, 
a) 4,200,000 200 iSbsnney, Disks Sporting NA Maura Ruby Macerich 1986 
208-74. 3247, ws danburytairmal.com Goods, Primark, XXI Forever 
Brass Mill Center & Commons 
Magy’, JCPenney, Seas, 
pa 4,200,000 140 Burlington, Regal Cinemas, 5.583 Tony Guerrero General Growth Properties, 1997 
203-755-5000; www.brassmilicenter.com appears Word 
Westfield Trumbull eres 
068 Main St enney, Macy's, Lo : 
BH eeu st 1,490,059 169 ey acy 4496 Ptck Madden Westtets 1962 
205-872-4500, ww. west. comtrumbull 
The Shoppes at Buckland Hills wees 
hoppes at Buckla cys, JCPenney, Sears, 
Gia Buciena tte Da 1,000,000 20 Dis Spiing Goods, Bames & 5.148 Andrew Suan General Growth Properties, 1990 
860-644-1450; www.theshoppesatbucklandhills.com. * 
Westfield Meriden 
7 tpolswenve 03,583 129 Macys, Boscov's, Sears 4085 Ken Sterba Westies 1971 
203-285-9948; wv. weatfld.com/meriden 
Crystal Mall (2) 
Macys, JCPenney, Chstmas 
ators, CT O6eas Shops al 
860-442-8500; www.simon.com/malverystal-mall y 
Stamford Town Center 
{00 Greyrock Place i 
Q  Wecreyrecx Place 769,000 190 Macy's, Saks Of Fith 4,000 Dan stoizenbach The Taubman Co. 1982 
30s. 050-8980, ww. shopstamorstowncenter.com 
Enfield Square 
80 eit Target, Seats, Enfeld Cinema 
10 22 osose 767,000 78 get, Sears, gate Marty Pelosi Madson Marquette 1971 
800°746:7000, wi. shopenfietalcom 
Tisbon Landing @) 
460 River Road Dick's Sporing Goods, Home 
41 eereress., 560,000 7 Dapet Kons, WalMart 2.467 NA (3) WS Development 2001 
7282-8006, wmuisborlancng.com 
Killingly Commons 
581 Hato Pke : 
1D Baie ey cess, 506,006 24 Lowe's, Target 2,764 Robert McGuinness ——Ke Realty Group 2008 
S14 044-8488, hterealy com 
‘The Shoppes at Farmington Valley 
Tro Aben : 
13 canion, ch 0608 426,000 Gane Hen: Stops Dies Sport e746 Denise L. Robidoux Ws Development 2004 
se0-608 8050, , 
‘a theshoppesatarminglonvale.com 
The Promenade Shops at Evergreen Walk 
501 Evergreen Way, Gute S03 Evergreen Walk este 
AA, Seu wiser, CP osors 352,006 60 LLBean, Od Navy 1.968 Ezabeth Meheu —GontgrtiGand Buckand 2008 
so0.ta0- 2398 oad Reta Lc 
‘wr hepromenadeshopsatevergrerwalk.com 
Blue Back Square 
Crate and Bare, REL, Barnes & 
6 Memorel load : : 
15 Sllemonal oad 310,000 99 ble Cheech Paco, 1.89 Robyn Rikin ‘Starwood Reta Parners 2008 
360-860-0678, ww-Huebacksquare.com 
Clinton Crossing Premium Outlets eaeeanlae ea 
20-8 Klingworn Tumpie aks Fith Avenue OFF St 
AG SAKiicgyodn tum 276,000 70 ake Fit Avan OFF Bi NA Chstopher Durant Sion Property Group 1996 
50-608.8066, ww premiumoutets.com/anton 
Cromwell Square Shopping Genter 
AT Sromel!er cess 218,000 25 ‘K-Mart Pet Valu, Pby Tuesday 1,204 Dave Gold He Nitkin 1972 
208-061-8000, NA 
North Haven Commons 
Toys F Us, Best Buy, Big Lots, 
18 Mihiecer oss 195662 ta Paleo Sion ita id 710d 8. Wson Je AWA Group 2008 
fn Haven C1 0s873 Ul Salon, iia 
860-724-5944; www.kwagroupet.com pict 
‘The Shops at Somerset Square 
19 eocesonun Bi 115,000 2s Tabots, Ann Taylor 500 Dave Gold He Nitkin 1988 


Glastonbury, CT 08053, 
203-861-9000; theshopsatsomersetsquare.com 





‘Source: Each shopping mall va survey. NA =Not available. 
1) Formerly Westild Connecticut Post 
2} Data are from 2015 survey 


{G) Postion is curently vacant. The operation's contact is George Tartien, director of portolio operations, 617-646-3266, george terrien®@ wsdevelopmenl.com. The leasing contact is Micah Norton, 617-646-3274, micah.norton @ wedevelopment.com. The marketing contact 


To view the full list, please visit HartfordBusiness.com 


|S Holy Chambers, 617-646-3231, haly.chambers@ wedevelopment 
Compiied by Stephanie F. Meagher. 





© Q&A: James Fleming 


market for EVs without the federal and 
state subsidies? 

‘A: Dealers in Connecticut see the evolution 
to EVs coming and want to be part of it. They 
stepped up and provided free EV chargers 
for their customers to counter range anxiety, 
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which is a real concern for Connecticut con- 
sumers and drivers. Even with highly cost- 
effective home charging, we need a safety net 
of chargers that might be developed and oper- 
ated by the electric distribution operators with 
prices set by the state to assure viability and 
costeffectiveness for consumers. Connecticut 
dealers make their charging stations available 


to the general public and do so at no cost. 
Dealerships are working hard to sell cars 
and educate consumers, but it is still a market, 
inneed of significant development, Only asmall 
fraction of cars sold and driven are EVs and the 
dealers need help to effectuate this change until 
the technology gets cost competitive. 
Connecticut, dealers recognize their state 


is a low-emissions state and are committed to 
addressing climate change; they want a bright 
and clean future for Connecticut. Even though 
there is no profit in zero-emission vehicles and 
there isa limited market and awareness, dealers 
recognize they area key in helping Connecticut's 
clean-energy policies and therefore partnered to 
build CHEAPR and EV Connecticut. . 


www.HartfordBusiness.com 





© or Rule Changes 


Retail Sector’s CT Impact 


472,518 


CT jobs supported by retail 


41,900 


Retail establishments in CT 


$34.2B 


Retail's total GDP impact in CT 


‘SOURCE: NATIONAL RETAIL FEDERATION 2014 REPORT 


tothe state's economy, roughly 14 percent 
of Connecticut's GDP. 

Forhispart, workingin concert withthe 
National Retail Federation, Phelan hopes 
that the Department of Labor — which 
received more than 293,000 comments 
from impacted employers across a vari- 
ety of sectors during the 60-day comment 
period when the rule was proposed — will 
delay the effective date of the rule until 
after the new year and phase it in slowly. 

Many Connecticut brick-and-mortar 
retailers, he thinks, have enough to worry 
about already in December trying to com- 
batinternet sales. . 





EXPERTS CORNER 


Six guidelines for business holiday gifts 


By Jillian Simms 


oliday gifts can be a simple way to 
strengthen relationships with key part- 
ners and business contacts. They can 
also be just one more distraction at the busiest. 
time of year. Here are six questions tohelp you 
be certain that the gifts you send this year will 
beremembered and foster positive feelings. 

1. Can the gift 
be shared? 

Edible gifts can be 
a great way to include 
the entire staff, andit’s 
likely most people will 
be able to partake. 
Make sure to include 
a card that can be 
displayed along with 
the goodies. A floral 
arrangement can be 
lovely as well — just: 
be careful to send it early enough to be enjoyed 
before the office empties out for the holidays. 

2. To whom should we send gifts? 

‘A great rule for this is “suppliers are buy- 
ers” If your company supplies another com- 
pany with a product or service, the holidays 
are an opportunity to show appreciation for 
their business. Of course, if you have a ven- 
dor, board member, partner or other profes- 
sional contact who is special to you, aholiday 
giftis likely to be a delightful surprise. 


Jillian Simms 
SS 





8, How much branding is appropriate? 

An overly branded gift can feel promotional 
rather than genuine. Subtlety is key, and some 
gift companies offer customized cards that are 
anunobtrusive way to include logo. Itsactually 
OKnotto include any branding at all—justsign- 
inga card from your organizationissufficient. As 
long as folks can easily tell where the gift came 
from without being told, you're in the clear. 

4, Where are the best gifts to be found? 

Many nationally known gift companies pro- 
vide lovely products. However, justia little bitof 
research can make your gift stand out among 
the popcom tins and fruit baskets. A unique 
gift from a lesser-known vendor often feels 
more personal. Plus, the sense of discovery 
that comes with receiving a gift from a previ- 
ously undiscovered brand orproduct can make 
your gift extra memorable, Sending gifts with 
Connecticutties to companies elsewhere inthe 
country is a great way to give them a taste of 
the charm of New Englandin the winter. 

5, When should the gift arrive? 

Arranging your gifts ahead of time can result, 
in better deals and reduced shipping costs. 
Planning ahead also leaves time to collaborate 
with a gift vendor on something customized or 
aspecial order, which many companies —par- 
ticularly smaller ones — will be happy to do. 

By scheduling delivery of your gift in late 
November or early December, you can be sure 
it will not get lost in the shuffle. The holiday 
spirit will be fresh, and the staff won't yet be 


overwhelmed with end-of-year deadlines. Final- 
ly, don't feel that your company's gift giving must, 
coincide with winterholidays. Acknowledginga 
large order, kind referral, business anniversary, 
or other milestone can be an effective way to 
strengthen relationships through gifts. 

6. Is giving to charity on behalf of 
partner organizations a good way to go? 

What could be more noble than making a 
charitable giftin your client’sname? Though per- 
haps the purest of heart, this kind of giftpresents 
several possible pitfalls, It’s great to support a 
nonprofitor eco-friendly business with your gift, 
but be mindful of charities that could have the 
potential to be divisive when making monetary 
contributions as gifts, Ifyou do have aclear idea 
of an organization or cause that is important to 
your partners, consider if the whole staff will 
have the chance to share in the experience of 
your gift. For example, do they have an active 
company message board or break room where 
they can post updates about the rainforest area 
you've supported on their behalf? Ensuring that 
more than one person atthe partner organization 
knows about andis excited by your giftis key. 

‘Theholiday season offersa wonderful oppor- 
tunity toreach out to your clients andremain top 
ofmind. Asimple, thoughtful gift will show your 
partners you value them and their business. 


Jillian Simms is the founder of Grdinne 
Baking Co., a producer of handmade treats 
and granola. 
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We design, install, maintain, and protect systems in: 
Higher Education Facilities 
Healthcare Facilities 

Pharmaceutical Facilities 


FACILITY SOLUTIONS. .. ONE SOURCE 


The company that builds and installs the critical systems in virtually every type of facility 
is the same company you can rely on to maintain them. For 50 years, our clients have trusted 
‘ies solutions, so they can focus on their core business. 
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THE LIST 
Wealthiest ZIP codes in Greater Hartford 


(Ranked by Esri wealth indicators - 2016 estimates) 
































Average Median Average 
ZIP code/ Rank Number household household household Average Median 
Rank City inCT County Population of households size income income net worth home value 
4 ene 18 Hato 4075 1452 ae 147967 s190.499 2.389 48 seo7 651 
West Simsbury ; ! ; 09 , 
2 a 8 Hats s7i9 2,008 2.00 139.295 10,705 1.827498 428650 
‘South Glastonbury _ ? 
a) ae 20 Hato 15701 07 ass siozen s1s0s78 $2,004 88 sest003 
West Hortons ; : ! : 04 ; 
4 
gato a Halos 19687 7088 ass 118329 st69a68 1,005.28 sarsats 
eae 22 Hartford 15,048 5,588 2.65 $124,334 $165,757 $1,804,917, $348,327 
5 Sintuy : : ; 204s : 
6 3. 2 Hans 1.069 an as 124661 sts 605 1.700051 ss00 566 
West Granby 
peed 7 Hartford 2,760 936 2.94 $114,869 $164,204 $1,570,790 $342,290 
7 Neatoranoy : 50; : 
SBsa7 29 Hartford 19,321 7721 2.48 ‘$108,773 $151,146 $1,670,242 $361,338 
Beer lat ” 
pesto 35 New Haven 29,499 10,036 2.68 $111,895, $139,765 $1,565,255. $349,055 
Cheshire : i ' ; 5664 i 
fans 38 Hartford 6,745 2,400 277 $113,687, $141,041 ‘$1,463,095, $312,713 
10 isis ato ! ; 





Source: Ears Updated Demographics - 2018 estimates, Esl Tapesi/TM Segmentation, This tablet, in rank order, the wealthiest IP cades nthe Harford region. ZIP codes wih fewer than 100 housshols and a population oss han 200 wore alminate rom the 
list For turer information, vist www est com/bizdala, 


—Compiled by Heide Martin 
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Wealthiest ZIP Codes in Connecticut 


(Ranked by Esri wealth indicators - 2016 estimates) 
































Median ‘Average 
ZIP code/ Number Average household household Average Median 
Rank City County Population of households household size income income net worth home value 
1 gees Fails todos ata aos 200001 206,722 saer7261 07 378 
Weston : i ; 7 
2 6009 Fails 15,109 s.18e 208 s18a08 s2ss.s08 se.se0 747 sess081 
3 6870 Fails 7508 2.500 28 200001 s270288 saoerats 1.000.001 
Old Greenwich ; : : 3 200 
4 6820 Fails o1.se0 e860 ens 200001 s26e,608 s.oos71 1.000001 
5 6040 Fails 2024 7.107 205 $191,005, 280.694 227506 $1,000.01 
Row Gansan 5 F : 927 900 
6 e807 Fails 1.601 sas 22 172287 se12436 2.955 922 sa79075 
7 sere, Fails 7608 aot aoe su4767s $218,000 se. 408 733091 
8 ce7e 5 
gaara ails eusso ets 20 173062 soues7 se.860 908 1.000.001 
Gee Fairfield 27,744 9,929 277 $169,153 $238,660 $2,781,428 $1,000,001 
9 Westport ii : ; ; 701. 00; 
10 cess : 
goss ails aust 1se act ssae1s 220.94 sae 234 ser 242 





‘Source: E's Updated Demographics - 2016 estimates, Esl TapestryTM Segmentation, Ths table lists, in rank order, the wealthiest ZIP codes inthe state of Connecticut. ZIP codes with fewer than 100 households and a population of less than 200 were eliminated trom 
the let For furPlor information vist www nan. comfota 


—Compiled by Heide Martin 


To view the full list, please visit HartfordBusiness.com 


> Did we miss you? 


We want to publish the most complete and accurate lists possible. To correct an errr or submit information, 
contact Stephanie Meagher, research director, at (508) 755-8004, ext. 262 or smeagher@nebusinessmedia.com. 
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COUNT US IN: 





PEOPLE OVER PROFITS 
IT’S MORE REWARDING 





THAT WAY. 


Harvard Pilgrim's wide-ranging health benefits and services have always had one thing 
in common: you. Your unique benefits. Your version of healthy. As a not-for-profit health plan, 
we're not looking for higher profits; we're looking to provide access to higher-value and 
higher-quality health care across Connecticut and beyond. After more than 45 years serving 
New England, you can count on us to make your well-being our top priority. 


To learn more, call your broker or visit harvardpilgrim.org/Connecticut 


Harvard Pilgrim 
HealthCare 





ealth Care of Connecticut, and HP Compan: 
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___ DEAL ACS WATCH 
Sold barely 


PHOTO | Hay FILE 


Downtown Hartford's Six Central Row. 


building known as Six Central Row 

that sold barely a year ago is back on 

the market, with the seller asking $300,000 
more than it paid, the listing broker says 

The 15,300-square-foot building _ sits 

between Travelers Insurance and The Hart- 

ford Trust building, 750 Main St,, and directly 


T he downtown Hartford historic office 










a year ago, Six Central Row re-listed 


across the street from the Old State House. 

New Britain commercial brokerage 
Amodio & Co. has the listing. 

Its priced at $875,000. Current owner 
State House Realty Inc. disclosed last Janu- 
ary its purchase of the building for $575,000, 

Broker Eric Amodio said the owner invest- 
ed an unspecified sum to spruce up the build- 
ing’s interior to accommodate a growing num- 
ber of inquiries from existing and potential 
tenants. Upgrades included new LED lighting, 
new natural gas fired boilers, improvements 
to the common areas, stairwells and elevator. 

Amodio said State House Realty's business 
model has changed since the acquisition, pre- 
Gipitating the sale listing. He did not elaborate. 

The property currently has two ten- 
ants generating annual income of $120,388, 
according to Amodio’s listing. 


NE Seed’s East Hartford 
relocation 

New England Seed Co. has relocated 
from Hartford's North End to leased space 
in East Hartford, brokers say. 

The commercial and garden vegetable, 
flower and herb seed company leased 9,170 
square feet of a 200,000-square-foot, multi- 
tenant industrial building on 39 acres at 
122H Park Ave. 

NE Seed previously was housed at 3580 
Main St. in Hartford. 

Hartford broker Sentry Commercial rep- 
resented NESeedinthelease, Landlord Olym- 
bec East Hartford LP wasself-represented. 






408-426 Highland Ave., Cheshire. 


Cheshire med-offices available 

A three-building medical-office campus 
in Cheshire has space for lease. 

Cheshire Professional Park, 408-426 High- 
land Ave, has a combined 24,151 square feet, 
of space — of which 7,450 square feet is avail- 
able—on2.58acres accessible from -691 and 
1-84, according to listing broker Reno Proper- 
ties Group LLC. 

Available suites range from 303 square 
feet to 2,080 square feet, Reno said. 

In August, Reno Properties affiliate RPG 
Holding LLC paid seller 408-426 Highland 
Ave. $2 million for the campus. New Haven 
broker CW Landmark Group represented 
the seller in the deal. 





Farmington sublease offer 

A.3,200-square-foot Farmington office 
suite in the shadow of UConn Health is 
available for up to a two-year sublease, the 
listing broker says. 

The first-floor space is in a two-story 
office building at 312 Farmington Ave. The 
current lease expires in April 2019. 

According to Hartford broker Colliers 


Why do Connecticut small businesses choose 
CBIA Health Connections for insurance? 


SYonlaremesyianl®)| 


alate mets) adore 


CBIA Health Connections — Connecticut's leading small business insurance program — 
offers you the best combination of value, service, and choice in a single program. 
It's easy to administer and backed by industry-leading customer service. 


Medical plans from ConnectiCare and Harvard Pilgrim 


Group and voluntary dental, life, disability, and vision options 


Employee wellness program 


One bill; one number to call for personal service 


Join the thousands of Connecticut small businesses who choose CBIA Health Connections. 


Contact your agent for a quote or 
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cbia.com. 


CSLNGILINGDT CLONE 


International, the space features include 
direct atrium visibility and access; like-new 
finishes throughout; large training room; 
oversized sidelights in all offices. Furnish- 
ings also may be available. 


Between Rounds’ Vernon store 

Between Rounds Bakery's second fran- 
chised location is coming to Vernon, the 
franchisor says. 

New York franchisee Adam Wayne has 
leased about 300 square feet at 229 Tale- 
ottville Road for his store, according to 
Between Rounds founder Jerry Puiia. 

Buildout of the store space, including a 
drive-thru lane, will begin soon, with open- 
ing set for mid- to late November, officials 
said. It will initially have three employees. 

Between Rounds first franchise store is 
at 206 Merrow Road in Tolland, 

‘Three corporate stores are in Manches- 
ter, South Windsor and Vernon, at 243 Hart- 
ford Turnpike, 

Between Roundsmakes and sells break- 
fast and lunch sandwiches, fresh bagels and 
other fresh baked goods. . 


BIA 


HEALTH 
eelNN Zeno 


THE POWER OF cH 


cbia.com/insurance | 860.244.1900 
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Business loan 
WItNIne24nOurs: 


Introducing Webster Fast Track Business Loan 


Work with Webster's Certified Business Bankers? to get faster access to the For more assistance, 

cash you need for new equipment, updated technology, seasonal employees, all ee eee 

facility upgrades — whatever matters most to your business success. OF st0P haan 
oe Reet Webster Banking Center. 

* One day decision on applications up to $100,000. 

+ Approvals within 24 hours at very competitive rates.’ 

* Personalized solutions for all your financing needs. 


(S) WebsterBank 


LIVING UP TO YOU? 


Apply online at WebsterBank.com/fasttrack. 





‘all credit products, pricing and overdraft protection are subject tothe normal credit approval process. 24 hour turnaround is based on receipt of completed application. Some applications may require further consideration and/or 
supplemental information, which could impact the one-day approval process. Certain terms and conditions may apply. Total business loan exposure at Webster Bank cannot exceed $100,000 and Inans can only be secured by business 
assets, excluding real estate, Requires a Webster business checking account, which must be opened prior to loan clasing and which must be used for auto-deduct of payment, 

Certified Business Banker: Webster teamed with Moods Analytics to certify its bankers in financial analysis, risk evaluation, and management expertise. 


‘The Webster Symbol and Webster Bank are registered in the U.S. Patent and Trademark Office. Webster Bank, N.A. Member FDIC. Equal Housing Lender c= ©2016 Webster Financial Corporation. All rights reserved. 
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CT works to expand engineering pipeline 


By Gregory Seay 
‘gseay@HartfordBusiness.com 


ith seven more months to go until 
W she collects her civil-engineering 

degree, UConn senior Georgina Tal- 
bot already has ajob lined up. 

But the 21-year-old Westport native won't 
betakingherskillsinto the red-hot aerospace 
sector, where Pratt & Whitney Co,, Sikorsky 
Aircraft, and their Connecticut network of 
smaller manufacturers and related vendors, 
too, are hungry for engineering talent. 

Instead, she’s joining Turner Construe- 
tion in Connecticut, where she interned this 
past summer, at least for the next year or two. 
Turner saysstarting pay forits field engineers 
right out of college typically is around $60,000. 

Talbot, whose father isa mining engineer, 
said she’s less into manufacturing and aero- 
space, but Pratt and other Connecticut pro- 
ducers have had success pursuing her peer 
engineering pupils and plying them with 
internships and jobs as well. 

Talbot's ability to find work well ahead 
of graduation reflects the growing demand 
for engineers in Connecticut and the intense 
competition among employers of all sizes and 
industries — particularly manufacturing — 
to woo talent. 

That demand has been accompanied by 
a steady uptick in engineering enrollment at 
many of Connecticut's secondary engineer- 
ing schools, as colleges work with industry to 
strengthen the workforce pipeline. 


Engineering enrollments, school adminis- 
trators say, were trending up even before Gro- 
ton submarine builder Electric Boat disclosed 
plansto hire 1,600 workers this year—includ- 
ing engineers — and thousands more in the 
next five years. Over the summer, East Hart- 
ford jet-engine builder Pratt & Whitney also 
announced its intent to bring aboard some 
8,000 workers in coming years. 

Sikorsky, too, is hiring in Connecticut. 

While the pronouncements are welcome 
news for a state economy still wrestling to 
recover all the jobs lost in the Great Reces- 
sion, they have sparked angst in some quar- 
ters, particularly among smaller manufac- 
turers and their supporting cast of machine 
shops and other subcontractors. Privately, 
they worry about being unable to compete for 
talent against their larger, deeper-pocketed 
brethren who can often dangle better career 
opportunities, pay and benefits than they can. 

“It's certainly not going to get any better 
with what Pratt and others are going to be 
doing,” said Jerry Clupper, executive direc- 
tor of the New Haven Manufacturers Asso- 
ciation. “We have the situation where more 
companies now include engineering in their 
services. We don't have enough engineers 
being graduated, particularly in the disci- 
plines that feed manufacturing” 

The reason is that manufacturing isn't 
the only industry experiencing a domestic 
and global revival of demand for its products, 
and services. The commercial and residen- 
tial construction, energy, environmental and 


CT Colleges’ Engineering Program Enrollments* 


2014 
Central CT State 814 788 
Trinity College 59 62 
UConn 1,976 2,127 
University of Hartford 424 496 


“UNDERGRADUATES ONLY; AS OF FALL SEMESTER 
SOURCES: INDIVIDUAL COLLEGES 


bioscience/biomedical sectors all depend on 
the problem-solving skills of engineers and 
are looking to fill open positions. 


Growing outreach 

The Connecticut Business and Industry 
Association (CBIA), the pro-business lobby 
whose membership includes manufactur- 
ers of all sizes, three years ago conducted a 
study that found thousands of unfilled jobs 
in 16 separate skill categories, including 
engineering, said CBIA Vice President Bon- 
nie Stewart. 

To stem the shortage threat, the state, 
schools, colleges, companies and others are 
trying more and earlier efforts at outreach 
to potential engineers — as early as junior 
high school. The result.is a reported spike in 





201320142015 
813 782 1,024 1,017 
75 76 86 62 

2467 2,747 3,046 3,185 
564 592 666 664 


engineering enrollment at many of Connecti- 
cut’s leading engineering incubators. 

Rather than vie among each other for 
engineers and other production talent, Elee- 
tric Boat, Pratt and Sikorsky are among large 
employers working to expand the talent pool, 

“The big guys are dependent on the little 
guys and the little guys are dependent on the 
big guys,” Stewart said. 

Electric Boat, for instance, participatesin 
analliance oflarge and small manufacturers 
who are reaching out to public high schools 
and the state's technical high schools and 
community colleges to stir youth interest in 
pursuing careers in manufacturing. 

Recently, Congressman Joe Courtney 
announced that 92 percent of participantsina 
“manufacturing pipeline” workforce training 


Quality Construction + 
Butler Manufacturing = 


Repeat Customers 





bank for your business, 


Goodwill Westport 
2011 | 9,960 sq. ft. 


Goodwill Torrington 


2002 | 14,690 sq. ft. Business Loans & Lines of Credit 


Checking & Savings Solutions « Cash Management Services 


Contact us at 1-855-BUILD-86 or visit us on the web. 
Visit chelseagroton.com/growthatbusiness to learn how we can 
grow that business of yours together. 


CO’ Chelsea Groton Bank 


Lending Center 


273 Hebron Avenue, Glastonbury, CT 
and locations throughout New London County 


{©2011 BlueScope Buildings North America, In. Al rights reserved. Butler Manufacturing™ is a division of 
BlueScope Buildings North Americ, Inc. 


2155 East Main Street « Torrington, Connecticut 06790 


FDIC 
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PHOTO | STEVE LASCHEVER 


UConn senior 


Georgina Talbot 
of Westport 
parlayed her 
summer 
internship with a 
major 
‘construction firm 
into a full-time 
job offer that she 
has accepted. 


~ 


program run by the Eastern Connecticut 
Workforce Investment Board in tandem with 
apair of community colleges have gotten jobs. 
‘That includes 148 graduates who have been 
hired or offered jobs at Blectric Boat. 

Pratt, too, is doing outreach. It partners 
in manufacturing and engineering programs, 
says spokesman Ray Hernandez, with Good- 
win College, Asnuntuck Community College 
and UConn, Italso has collaborated, he said, 
with the state Department of Economic and 
Community Development (DECD) through 
the Investing in Manufacturing Communities 
Partnership designation. 

Tnearly October, to mark National Manufac- 
turingDay, the Connecticut Centerfor Advanced 
Technology (CCAT) launched an ambassador 
program, in which Pratt is a partner, to inspire 





thenext generation of advanced-manufacturing 
professionals, Hernandez said. CCATishoused 
in space on Pratt's East Hartford campus. 

“The demand for talent across the entire 
aerospace industry is fierce and we recognize 
the need for the workforce to develop these 
skills in order to stay competitive” Hernan- 
dezsaid via email. * ... Thesuecess of the pro- 
grams we support not only benefits our global 
workforce, but also our global supply chain 
— including our approximately 100 product 
suppliers in Connecticut — by broadening 
the pool of highly-skilled talent.” 


Pipeline buildup 

So far, the sector's recruitment efforts 
appear to be taking root, UConn reports engi- 
neering enrollment has been trending up since 


CT Manufacturers’ Most 
Difficult Positions to Fill 


In 2014, the Connecticut Business and 
Industry Association did a survey of 
the state's manufacturing workforce 
needs. The 246 respondents were 
asked to identify their most difficult 
positions to fill. 





Tool & die maker 66% 
CNG programmer 50% 
CAD/CAM technician 38% 
CNG machinist 35% 
Engineer 34% 
Machinist 33% 


SOURCE: CalA 


2011. It has 3,185 undergraduate engineering 
students this year, up from 1,976 in 2011. That 
includes a range of engineering disciplines, 
among them electrical, mechanical, biomedi- 
cal, computerscience, and 3D/additive technol- 
ogy, said UConn School of Engineering Associ- 
ate Dean and professor Daniel Burkey. 

“The demand hasbeen there,’ said Burkey. 
“Part of it is the commitment from the state, 
coupled with UConn's aggressive outreach to 
pre-collegiate students in Connecticut, par- 
ticularly with under-represented minorities, 
including women” 

Trinity College, Central Connecticut State 
University and the University of Hartford 
(UHart) also report an uptick in their engi- 
neering enrollments in recent years, formany 
of the same reasons. 


Louis “Lou” Manzione, dean of UHart’s 
School of Engineering, Technology and Archi- 
tecture, says that beyond their classroom and 
project work, itsstudentsare exposed tosmall 
and mid-size Connecticut companies thatmay 
one day employ them through internships and 
‘on-campus networking events. 

UHart is among eight Connecticut en; 
neering institutions whose students partici- 
pate in an inaugural “manufacturing skills 
challenge” to, says Manzione, who is a men 
ber of the Connecticut Technology Councils 
talentand workforce committee, “focus atten- 
tion to the demand for engineering talent” 

“It helps us to attract students,” he said, 
“Second, ithelps us retain them because they 
will look first for good jobs in Connecticut.” 

Flow Tech Inc., a South Windsor air-han- 
dling equipment vendor/installer, has net- 
worked with UHart's engineering and technol- 
ogy students. Flow Tech President Rich Harper 
said the networking helped his firm identify 
sophomore and junior engineering and tech- 
nology students as summer interns, some of 
whom emerge as hiring prospects. 

Still, nothing is guaranteed, Harper said. 
Of the dozen Connecticut college graduates 
Flow Tech has hired the past five or six years, 
only three remain. 

“Isthere competition for engineeringtalent? 
Absolutely,” Harper said. “The biggest issue I 
see is people want to be in Boston, New York, 
Chicago. They don't want to stick around here.” 

Meantime, Talbot's job offer from Turner 
reflects, says spokesman Chris McFadden, its 
broad efforts at student outreach. 

“We can’t wait,” McFadden said, “for the 
students to have a diploma in hand to reach 
out to them, to interest them in a career in 
construction, let alone with our company.”! 
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Building a world class organization 
=¢ 


Build a sales culture to achieve maximum results. , 
Friday, November 18 | 9:00 am - 11:00 am | 6 Waterside Drive, Bldg. 10 | Farmington, cr 





Learn from Dave how to: 
© Manage, supervise and motivate «Establish a profile for identifying 
your people and assessing new hires Dave Mattson, CEO and 


President of Sander Taining 
Corporat, best sling authog 
keynote speaker ad iteratnaly 
recognized sales and management 
expet, wil bein Farmington, CT 


+ Develop coaching plans fo improve 
individual team performance 


* Determine predictable and repeatable 


metrics for success 
‘© Transform and grow your leadership skis Sandler 


To register, visit: peaksalesperform.sandler.com/mattson Training 





to dalver a presentation on best 
or call (203) 264-1197 ‘practicas for building a world-class Rearthiy 
Seating is limited and registration is required! sals tem. cone 
Includes breakfast, a subscription to the Hartford Business Journal and Dave's tips for managers. 18 Languages 
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LUNCH 


(per 
table) 


F LUNCH 


Bring this coupon, or mention ad in HBJ. Dine-in only, 11:30am-3pm. 


Not combinable with other offers, Vito’s-to-go menu or pizza. 


Vito’s by the Park 
26 Trumbull St. 
Hartford, CT 06103 
860-244-2200 
vitosct.com 
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Interest builds for more area ‘micros’ 


prospects not just for his residential prop- 
erty but the entire Hartford region apart- 
ment market as a whole. 

“Tmpleasantly surprised athow quickly we 
absorbed [them], he said. “Given the chance, 
Td do more [micro apartments] downtown.” 

While a staple in high-priced cities like 
San Francisco and Chicago, the micro apart- 
ment concept only started taking hold in the 
East Coast several years ago, mainly in New 
York City and Boston. 

Mouta and others say they are aware of 
developers’ plans for more Hartford micro 
apartments, but declined to identify them 
because the projectshave either notyet applied 
tothe city or are awaiting city approval. 

Due to their compact size, Mouta’s fur 
nished micros rent for $825 and $925 month- 
ly, including hot water. By comparison, the 
tower's larger, unfurnished 14 studio units, 
84 one-bedroom and 12 two-bedroom units 
rent from $995 to $1,400 monthly. 

‘All Adrian's tenants share some common 
elements in the building, located just blocks 
from where UConn will open its new downtown 
‘campus next fall, such as a fitness center and a 
concierge. But the micros have some particular 
design and space-saving touches all to their own. 

Mouta recently led a visitor on a tour of 
several completed micros. Stepping inside, 
one immediately recalls a hotel room, with 
the bathroom and a free-standing storage 
unit located next to the main entry. 


mR | 


Deeper into the unit, the many space-sav- 
ing elements incorporated into it are instantly 
obvious, Inaddition to the pocket-door entry to 
the bathroom, overhead storage cubicles line 
one wall, above where the foldaway “Murphy 
beds" or convertible sofas sit. 


SSSA 
(Clockwise) Carlos Mouta points out some space-saving features in his new downtown Hartford “micro” apartments, 
‘such as a sleeper-sofa and overhead storage cubbies. Staffer Maria Martinez shows an overhead convection oven. 


al 





Against the opposite wall isa wood table that, 
seats two to four, yet when fully folded could fit 
easily into a golf bag. Matching chairs fold and 
are mounted on a nearby wall peg for storage. 
The “Kitchen” essentially is a countertop 
along the wall shared with the bathroom. An 


upright fridge anchors one end of the counter, 
with a tabletop cooking surface built into the 
opposite end. Above the cooktop isa convection 
oven; a conventional stove-oven combination 
would have taken up toomuch space, Moutasaid. 

To save money, Mouta proudly boasts of 
harvesting the kitchen cabinets and storage 
cubbies from IKEA. All of his units, too, have 
stainless steel appliances, marble countertops, 
faux wood flooring, and extraspacious, handi- 
capped-accessible bathrooms. 

Mouta first bared his plans for “micro” 
apartments in the summer of 2014 before 
launching in March 2015 into renovatingnearly 
every interior inch of the nine-story building. 

Since then, he says other developers have 
expressed interest in creating micros in the 
Hartford region. 

Hartford architects Herman Cortes-Barros 
and Natalie Sweeney, of Life Care Design Inc, 
blueprinted Adrian's apartments. Sweeney 
says Hartford's new land-use and zoning regu- 
lations promoting development of efficiency 
andmicro apartments makesthem more likely. 

She said she is aware of one other local 
developer interested in putting micros in the 
city’s Parkville neighborhood, but declined 
to be specific, citing a pending development 
application with the city. 

Mouta said asize diversity of living spaces 
can only be beneficial to the city. 

“It allows people to afford to live in the 
downtown area,” he said. . 
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Prepare for the When) 
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Are you as secure as you thin 


Listen to the experts on security, from an IT 
infrastructure/compliance standpoint, legal 
implications of a breach, understanding 
cyberliability insurance solutions and 
more 
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CYBER SECURITY SEMINAR 


[WHEN Thursday, November 10th, 2016 


MWAERE Infinity Music Hall - 32 Front Street Hartford, CT 


“TIME | 7:30 am- 9:30am _ Breakfast Provided 
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The Lifetime Achievement 
Awards gives us the 
opportunity to bring 
together the true pillars 
of our community for 
both networking and the 
exchange of well earned 
wisdom. This ceremony 
will recognize successful 
leaders within their 
company, their industry 
and our community. 
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Anti-Defamation League® 


Thank you to our corporate sponsors 
for their generous support of the 
2016 Greater Hartford 
Torch of Liberty Reception 
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and Eric Zachs Photo credit: Harold Shapiro 
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MOVERS & SHAKERS 


Dr, Daniel Roberts 


“3 


Dr. Ching ¢. Lau 


Dr. Adam Lindsay Dr, Jonathan Harrison 


Pediatric oncologist, 
cancer researcher joins 
CT Children’s, UConn, JAX 


Connecticut Children’s Medical Center, The 
Jackson Laboratory (JAX) for Genomic Medicine, 
and the UConn School of Medicine have made 
their first joint appointment: pediatric oncologist 
and cancer researcher Dr. Ching C. Lau, 

Lau will serve as the medical director of hema- 
tology-oncology at Connecticut Children's; as pro- 
fessor at JAX, where he will specialize in pediatric 
brain and bone tumor research; and as head of 
the Division of Pediatric Hematology-Oncology in 
the Department of Pediatrics at the UConn School 
of Medicine. 

Lau comes to Connecticut from Texas Children's 
Hospital in Houston, where he was head of the 
Cancer Genomics Program and Molecular Neuro- 
Oncology Laboratory, and was also co-director of 
the pediatrics program at the Dan L. Duncan Can- 
cer Center at Baylor College of Medicine. 


UConn Health adds five physicians 


Five physicians recently joined UConn Health 
with specialized training in ear, nose and throat 
surgery; hand, wrist and elbow surgery; orthopedic 
‘oncology; and bone marrow transplantation. They 
are Drs. Daniel Roberts, Joel Ferreira, Anthony 
Parrino, Adam Lindsay and Jonathan Harrison. 

Roberts is an ear, nose and throat specialist and 
neurotologist who joins UConn from the House Ear 
Institute in Los Angeles. 

Ferreira is an orthopedic surgeon specializing in 
the hand, wrist and elbow. Ferreira returns to UConn, 
Health to practice with Dr. Craig Rodner, under whom 
he trained while a UConn orthopedic surgery resident, 
‘and with Parrino, who also had trained under Rodner. 

Parrino is another hand, wrist and elbow sur- 
geon who completed his orthopedic surgery 
residency at UConn. Lindsay is an orthopedic 
‘oncologist who specializes in treating benign and 
malignant tumors of bone and soft tissue in adults 
and children. 

Harrison is hematologist and medical oncologist 
who arrives from the University of Missouri to restart 
the UConn Health Bone Marrow Transplant Division. 





UConn names chair 
of Dept. of Medicine 


Dr. Cheryl Oncken, who has been interim 
chair of the Department of Medicine in the UConn 
School of Medicine since July 2015, now holds 
that position as chair and is no longer interim, 

Oncken is a tenured professor with responsibil- 
ties in patient care, education, and clinical research. 
She is a professor of medicine and obstetrics and 
‘gynecology, and is an internationally recognized to- 
bacco researcher. She's been at UConn Health for 
22 years, the last 17 of which she has had continu- 
‘ous NIH funding for her research, 





Dr, Joe! Ferreira Dr, Anthony Parrino 


Dr, Danielle N. Butto 


Dr. Chery! Oncken 





Specialist in podiatric 
medicine joins St. Francis 


Dr. Danielle N. Butto, a doctor of pociatric medi- 
cine, has joined the medical staff of St.Francis Hos- 
pital and Medical Center as a specialist in foot and 
ankle surgery and podiatric medicine with St. Francis 
Medical Group. 

‘After completing an American College of Foot and 
Ankle Surgeons fellowship in reconstructive rearfoot 
and ankle surgery at Ankle and Foot Care Centers at 
Kent State University College of Podiatric Medicine in 
Youngstown, Ohio, Butto is returning to St. Francis, 
where she completed a three-year residency. 


UHart names new director 
for Entrepreneurial, 
Women’s Business centers 


The University of Hartford's Entrepreneurial 
Center and Women's Business Genter has ap- 
pointed Fred Wergeles as its new director. An 
expert in strategic planning and competitive intel- 
ligence analysis, he brings a history of supporting 
the growth of business in Connecticut. 

Wergeles has more than 25 years of experience 
managing inteligence collection and analysis. in 
support of strategic decision-making for the federal 
government and Pratt & Whitney In 2001, he opened 
his own practice, Fred Wergeles & Associates LLC, 
which specializes in strategic planning and competi- 
tive inteligence process improvement. 

Currently an adjunct professor at the University 
of Hartford's Bamey School of Business, Wergeles 
teaches market and competitive intelligence and 
‘marketing management in the MBA program. 


The Collins Cos. hires project manager 


The Collins Cos., an industrial distributor of 
pipe, valves and fittings and engineered spe- 
Cialties serving the Northeast, has hired Russell 
Sweeny as project controls manager. 

Sweeny comes to Collins with more than 20 
years of project management and engineering ex- 
perience, including project management work as 
a proposal manager for Pratt & Whitney. 

Headquartered in East Windsor, The Collins Cos. 
is comprised of Collins Pipe & Supply Co., Collins 
Controls, Niagara Controls, Collins Niagara, and 
Power House Supply Co., with nine locations in 
New England, upstate New York and Aston, Pa. 


CDM Smith employee named board 
member of national construction group 


The Construction Management Association of 
‘America (CMAA) announced that Brian McCarthy, 
who works in the Hartford office of engineering 
and construction firm CDM Smith, will serve as a 
national board member for the association. 

McCarthy is an associate and a member of 
CDM Smith's program and construction manage- 
ment leadership team. 
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CO-COMMUNICATIONS 
MARKETING & PUBLIC RELATIONS 
MAKE YOURSELF PERFECTLY 


NY * CT * www.cocommunications.com * 860.676.4400 











Tue PERFECT STAGE © 
For.Your Ho.ipay, EVENT! 


At Infinity Hall, the possibilities are endless... 
Corporate meetings and retreats of all sizes 
Receptions and cocktail parties 
Private parties » Special occasions - Holiday parties 
Pre-concert parties - Family Celebrations * Weddings 


Infinity Hall Hartford 
Call or email Meg Fanion at 860-560-7757 x1706 
or MegFanion@InfinityHall.com 
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NOTEBOOK 


NONPROFIT PROFILE 
MetroHartford Alliance 


31 Pratt St., Hartford | www.metrohartford.com 
To help Hartford compete aggressively and successfully for jobs, talent and capital. 


Oz Griebel, President & CEO ‘An organization of 1,000 businesses, 
‘education and healthcare institutions 
and municipalities. 


2014 2015 
Total Employees NA NA 
Total Assets $5,531,619 $4,603,049 
Total Liabilities $803,697 $818,234 
Contributions & Grants $3,912,810 $3,039,991 
Program Service Revenue $183,783 $196,568 
Investment Income $3,311 $2,809 
Other $10,906 $21 
TOTAL $4,110,810 $3,239,389 
Grants $0 $0 
Member Benefits $0 $0 
Salaries/Employee Benefits $2,371,625 $2,524,376 
Fundraising Fees $0 $0 
Other $1,699,227 $1,658,120 
TOTAL $4,070,852 $4,182,496 
MARGIN $39,958 $943,107) 


Base Salary _—_‘Total Compensation & Benefits 
2 Griebel, President & CEO $402,104 $442,612 
Nancy Wheeler, VP & Corporate Siere7ar omen 
Sec. g i 


John Shemo, VP Economic 


Development $160,482 $171,281 


SOURCE: GUIDESTAR IRS 600 TAX FORM 


Ea 7 ConnectiKids Inc. received an 
$18,000 cash and in-kind grant from Com- 
cast in support of the organization's tutor- 
ingand mentoring program, which matches 
over 250 individual tutorsand mentors with 
over 250 students (shown leff) each year. 

The CT Food Bank will receive a 
$40,000 grant from the Harvard Pilgrim 
Health Care Foundation to support its 
farm-to-pantry program, whichhelps farm- 
ers grow excess crops for donation. 


PHOTO CONTRIBUTED 






Summer, Fall, Winter, Spring 


Keep your exterior colorful 
and festive year round with our 
exterior seasonal program! 


interiors 
indoor / outdoor plantscapes + holiday decor 


P.O. Box 2468, New Britain, CT 06050 
800.969.3837 
www.newleafinteriors.com 
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(CORPORATES, 


Stanley Black & Decker Inc. 


1000 Stanley Drive, New Britain, CT 06053 
www.stanleyblackanddecker.com 


Stanley Black & Decker provides power and hand tools, mechanical 
access solutions, and electronic security and monitoring systems 
for various industrial applications. 


‘Top Executive: James M. Loree, CEO & President 


Industry: Machine tools and accessories 
3Q 2016 Revenue: $2.98 

3Q 2016 Net Income: $271.5M 
Quarterly Profit Change: $36M 

Cash: $568.2M 

Employees: 51,250 

Competitors: Bosch Security Systems 


Danaher Corp. 
Makita Corp. 





TOP INSTITUTIONAL INVESTORS 


Holder Shares % Stake 
JP Morgan Chase & Co. 11,682,509 7.78 
Vanguard Group Inc. 11,025,769 7.34 
State Street Corp. 6,957,342 4.63 





AWARDS LUNCHEON 


CATEGORIES: 


Advancement in Healthcare 
— Innovation 


* Advancement in Healthcare 
— Prevention 


© Community Service 
— Advocacy/Policy 


* Corporate Achievement 
— Innovation 


© Health Care Staff 
Nurse 

* Physician 
Volunteer 


Presenting Sponsor: 
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Harvard Pilgrim 
HealthCare 
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STOCK WATCH (as of 10 a.m. Oct. 27) 


Ticker Symbol: SWK —_—_Stock Price: $112.79 


Market Cap: $16.97B 





52 Week Range Price: $88.72-$124.86 Outstanding Shares: 150.43M 
CORPORATE SUITE 
Stock Non-equity 
Executive Title Salary Bonus Awards —_ Incentive Total 
John F. Lundgren Former Chairman/CEO $1,350,000 $0 $5,907,366 $2,731,725 $18,014,264 
James M. Loree President/COO_ $835,000 $0 $3,279,902 $1,092,690 $6,566,324 
Donald Allan Jr. ‘SVP/CFO $647,500 $0 $1,164,881 $843,125 $3,232,580 


JOIN US IN 
HONORING THE <~ 
FINALISTS & 
WINNERS! 


Thursday, 


December 1, 2016 
11:30 a.m. - 1:30 pM. 
Connecticut Convention Center, Hartford 


Tickets: Single Ticket Rate: $85 / Table of Ten $800 
($95 & Table of Ten: $900 AFTER November 24,) 


HARTFORD BUSINESS JOURNAL 
ealthCare 
EROES 


Keynote Speaker: 


Dr. Michael Bourque, 
‘Senior Attending Physician, Saint Francis 
‘Hospital; Medical Director, Medical Aid to Haiti 
(MATH), Saint Francis Medical Missions 
Keynote title: “Of Haiti, Hurricane Matthew 
and Heroes: Shared thoughts on mission life 
by Dr. Michael Bourque” 


See Finalist list online at HartfordBusiness.com/Heroes 
Winners Featured in Special Edition Publishing: December 5, 2016 


Event Sponsors: 
= 


2 
Hartford “= 
HealthCare 


Connect to healthier 


Smncorservices HANTCHRE 


FEDERAC CRED 


aL saint FRANCIS 


JP ost etentc 


For more information Visit HartfordBusiness.com/Heroes 
or to register: ¢ contact Amy Orsini at aorsini@HartfordBusiness.com, or 860-236-9998 ext. 134 


Media Partner: 
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EDITORIAL 


Land value taxation won't 
spur new development 


artford city councilors last week released a trial balloon on a new policy pro- 
posal that would increase taxes on owners of vacant downtown land, in an 
effort to spur development. 

The proposal, accordingto the Hartford Courant, wouldallow the city to tap thestate'slit- 
tle-known “land value taxation’ pilotprogram, which was created in 2009 and refined in 2013, 
The program hasnever been used, butt allows the state Office of Policy and Management to 
grantthree Connecticut municipalities the authority to levy higher taxes on owners of vacant 
or undeveloped parcels. The city would consider using it in a smalll section of downtown. 

‘Wehave concerns about the policy, which has an overall goal of growing the grandlistby 
promoting private-sector development. While we support measures that would encourage 
conversion of parking lots and other underutilized land downtown into residential, retail or 
office development, usingastickrather than carrot approach won'tmake up forthe various 
economic conditions that exist in Hartford 
that discourage new development. 

Ground-up development in the Capital 


> If the city truly wants to 


City is nearly impossible without tax abate- grow its grand list and 
ments and/or other government incentives < 
because of Hartford's significant construc- encourage private- 
tion costs, limited tenant demand —particu- ‘ 
lary foretien and retail space_vantngn - SCCLOT development, it 
property taxes. Askanybrokerordeveloper  MUSt get its fiscal house 
that does business in the city and they will tell = 
you rents thatlandlords can charge tenants ‘in Order, work to lower 
(office, retail or residential) in Hartford don't A 
eer ictnee dee conten “hie the mill rate and adopt a 
can range upwards of $300 per square foot. coherent economic 

That is why the the Capital Region 
Development Authority has had to subs  Gevelopment strategy. 


dize all the city's major apartment conver- 
sions in recent years, to help close funding gaps created by the gulf between whatit costs 
tobuildnew structures and what developers can profitability sell them for on the market. 

Simply assessing higher taxes on property owners of parking lots or other vacant 
land won't change those economic dynamics. In fact, it will likely make it even more 
difficult for businesses to operate in Hartford and potentially lower land values — cer- 
tainly not a way to grow the grand list. (It could also lead to higher parking rates as 
landowners pass on the added costs to their customers). 

Land value taxation, which has gotten little use in the United States outside Pennsyl- 
vania, may help the city raise some extratax revenuesin the short term, butit certainly 
won't create a strong enough stick to all of the sudden encourage new development. 
‘There would need to be a much more comprehensive policy that promises tax abate- 
ments and other incentives to make projects economically feasible. 

Hartford does use tax abatements to incentivize commercial development —particu- 
larly residential —but such deals are done ona case-by-case basis and aren't guaranteed. 

Hartford's bifurcated tax system, in which commercial property is assessed at 
double the rate of one- to three-family homes, has already stunted private commercial 
investment in Hartford. It’s hard to imagine how creating another, even higher tax 
bracket for certain landowners would make things better. 

Ifthe city truly wants to grow its grand list and encourage private-sector development, it 
must getits fiscal house in order, work to lower the mill rate and adopt. coherent economic 
development strategy that takes into account the true economic dynamics of the city. i 





Has Obamacare been Last week’s poll results: 

a success or failure? Can UConn men’s/women’s 

CE se oreo rive cnaterone 
outside a Power Five conference? 

O Failure 504 Ves 

O Mixofboth 5 No 


To vote, go online to HartfordBusiness.com. 
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OTHER VOICES 


Larson’s regional 
transportation vision 
worthy of support 


By David MacDonald 


representativesneed to stand up, collabo- 
rate and support Congressman John Lar- 

son's $10 billion vision toredevelop stretches of 

1-84 and 91 through Hartford into tunnels, 

‘The plan should be supported because it, 
would encourage transit-oriented develop- 
ment and help reconnect the city, providing 
more development opportunities. 

Tunderstand the concernsaboutthe financial 
feasibility of Larson's vision and Tam not one to 
support excessive government spending. While 
Iserved on the Hart- 
ford city council as a 
member of the plan- 
ning economic devel- 
opment and hous- 
ing committee, for 
example, I opposed 
the baseball stadium 
deal on the grounds 
that it was a luxury 
we couldn't afford, 
and that it would seri- 
ously wound the city’s 
financial position, EverythingIpredicted would 
go wrong two years ago has come true. 

Iwarned my colleagues to reject the risky 
proposal to build a $60 million stadium in 
Downtown North and instead promote afford- 
able, feasible and sustainable mixed-use, 
transit-oriented development in that area. We 
needed to focus on protecting our residential 
and business communities that were already 
struggling within the current tax rate. 

Why should the city council, Connecti- 
cut legislators and transportation officials 
collaborate and support Larson's $10 billion 
plan immediately? And why should you care? 
‘The answer is simple: Larson's vision encour- 
ages transit-oriented development, whichis eli- 
gible for federal funding under public-private 
partnership rules through the Intermodal 
Surface Transportation Efficiency Act of 1991 
GSTEA). Transit-oriented development. has 
been used successfully in many major US. cit- 
iesandLarsonwantstobringthattrack record 
of success to Hartford. 

The ISTEA of 1991 is a federal law that, 
posed a major change to financing mixed- 
use transportation planning and policy. The 
ISTEA signed into law by President George 
H. W. Bush presented an overall inter-mod- 
al (multi-modal) approach to highway and 
transit-oriented development funding with 
“collaborative planning requirements; giving 
significant additional powers to metropolitan 
planning organizations to generate more pro- 
gram income. 


C onnecticut legislators and Hartford city 


ISTEA defined 80 high priority corridors 
during the early 1990s to be part of the National 
Highway System. Connecticut's 195 and E91 
corridors are listed. 84 isnot. 

Larson understands transit-oriented devel- 
opment is about “smart growth” and recon- 
necting cities and towns to increase “location 
efficiency density” so people can walk, bike 
and take transit. 

‘Transit-oriented development can also: 

*Boost transit ridership such as 
CTfastrak and minimize the impacts 
of daily commuter traffic; 

* Provide additional taxable property for 
the public and private sectors, and invest- 
ment for new and existing residents; 

* Create a greater sense of community and 
encourage tourists to come and visit the 
historic city of Hartford; 

Provide a richer mix of housing owner- 
ship, jobs, shopping and recreational 
choices sorely needed in Hartford, clus- 
tering our major attractions not yet con- 
nected along the I-91 corridor including 
the Xfinity Music Theater, Riverside 
Park, Riverfront Recapture, Connecti- 
cut Science Center, Marriott Hotel, Con- 
necticut Convention Center, Front Street 
Entertainment District, etc.; 

+ Increase desired taxable property and 
seamlessly connectRentschler Stadium 
and eventually connect visitors to the 
former Showcase Cinema’s site where a 
casino and other development is under 
consideration; 

+ Expedite extending CTfastrak to UConn 
students, faculty and staff in Storrs. 

Most importantly, since the city and 
state cannot afford infrastructure financing 
options for transit-oriented development on 
their own dime, collaborating on Larson's 
plan — which is already market and design 
tested — can still be made financially feasi- 
ble using the private investment partnership 
design in the ISTEA process and by lever- 
aging the $5 billion Connecticut planners 
intend to spend redeveloping the -84 viaduct, 
in Hartford. 

The current 84 replacement planning 
neglects this once in a lifetime transit-orient- 
ed development, private investment oppor- 
tunity that would reconnect Hartford to the 
Riverfront, South Meadows and Brainard 
Field and improve access and development, 
along the entire I-91 high-traffic corridor. Lar- 
son's plan needs support from our state and 
city leaders. . 


David MacDonald is the former chair of the 
Hartford board of education and former 
member of Hartford city council. 





Send Us Your Letters 


The Hartford Business Journal welcomes letters to the editor and 
guest commentaries for our opinion pages. Electronic submissions 
are preferred and welcome at: editor@HartfordBusiness.com. 
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THE RAINMAKER 


Keys to building your personal brand 


By Ken Cook 


e are in the midst of one of the most. 
W bizarre election campaigns this coun- 

tryhas everbeen through. Both major 
candidates are known entities. They each 
have, over the years, built their own unique 
brand image, both through words and actions. 
You know what you get because they and their 
teams have crafted their messages to tell you 
‘what you get. 

Each of us are no 
different, except our 
stage and context are 
smaller. You are your 
brand, andallthatyou 
say and do develops 
thatbrand in an ongo- 
ing, and hopefully 
evolutionary manner, 

Your values are 
your brand. Your 
uniqueness is your 
brand. Youraccomplishments are your brand. 
Your imagery is your brand. You are your 
brand. Are you happy with it? 

The brand called you is your message to 
the world about who you are, what you stand 
for, and how you want to be perceived. Con- 
trolling that brand is entirely in your power. 

So, how doyoubuild your brand? How do you 





create and communicate animage thatastounds 
people and makes you positively unique in peo- 
ple's minds every time they hear yourname? 

Begin with your message. As companies 
develop unique selling propositions for their 
products and services, people need to devel- 
op a unique brand message for themselves. 
Your message is not created out of thin air. 
Rather, itis borne out of a foundation of goals 
you set and value you deliver. 

For example, the late Steve Jobs was at 
times branded with the terms revolutionary, 
ultimate entrepreneur, leading-edge tech- 
nologist, or calculated risk taker, You can 
be assured that Jobs did not start out with 
these terms in mind. Jobs started with the 
goal of wanting to deliver a unique personal 
computing experience. He, along with his 
partner Steve Wozniak, applied their talents 
and skills to accomplish this goal, 

Decades later, Apple Computer became 
one of the legendary success stories in busi- 
ness and Jobs evolved into a uniquely branded 
individual. But in the beginning, Jobs had a 
singular goal that was clear and defined. That 
goal provided context and a foundation for 
what would ultimately become Apple's suc- 
cess and Jobs’ unique brand message. 

‘A unique brand message also requires 
an understanding of the skills and value you 
deliver in the context of the goals you set. Are 


> As companies develop unique selling propositions for 
their products and services, people need to develop a 
unique brand message for themselves. 


youa skilled entrepreneur, a successful sales- 
person, aleading-edge technologist, afinancial 
wizard? Think of the words that describe your 
skills and the value you deliver. If you're not 
happy with the current ones, reset your think- 
ing and develop skills that you are happy with. 

‘Once youhave defined your message, pack- 
age it. Visual images count, and first impres- 
sions matter. Create some style for yourself. 
Build imagery that makes you stand out in a 
crowd, and aligns with the values of yourbrand. 

Jobs’ imagery was cool, casual, but defi- 
nitely in command, He empowered people 
to perform and contribute, yet he was auto- 
cratic ifthe effort strayed from his vision and 
attainment of the goal. 

Jeans andablackturtleneck. Productsthat 
were elegant, simple to use, and memorably 
packaged. An annual show that was as much 
about the wow factor and amazing the audi- 
ence as it was about introducing new products. 

So you've figured out your unique brand 
message. You developed imagery that reflects 


the message. Now tell the world. Communi- 
cate your brand. Approach it as a marketing 
and PR campaign. Think in terms of social 
media, a unique website or your own landing 
page as part of a corporate site, a blog, arti- 
cles, speaking, email campaigns, ete. 

Scouryour web ofrelationshipsand reach 
out to them, Expand your relationships, con- 
necting with the people who could be cata- 
lysts for your brand. Reach out with generos- 
ity, looking to help others through the value 
and skills you deliver, If you help someone 
else, they will talk about you. 

Building the brand called you is an ongoing 
proposition. Workonit, refine it, and continue to 
expandit, A brand isa living entity that evolves, 
because youevolve. Youareyourbrand. i 


Ken Cook is the co-founder of How to Who 
and co-author of “How to WHO: Selling 
Personified,” a book and program on build- 
ing business through relationships. Learn 
‘more at www.howtowho.com. 





BIZ BOOKS 


Book of Inspiration” by Simon 
Sinek (Portfolio/Penguin, $22). 

Sinek, whose TED talks have been viewed 
by over 25million people, tells the metaphori- 
cal story of three friends who stand up to the 
“king of the playground; and chart a differ- 
ent course for their days at play. The kids are 
employees; the king is the organization. The 
lessons learned are: 

“Leadership is not 
about being in charge. 
Leadership is about. 
taking care of those in 
your charge.” The play- 
ground king bullies the 
kids into doing what he 
tellsthemto do. Through 
etchedin-stone job 
descriptions, procedures 
and processes, many 
organizations effectivelybully employees 
into doing what they're told to do. In such situ- 
ations, employees are viewed as expenses, 
not equity. There's no appreciation for the 
intellectual capital they add to the firm. 

The “king” believeshe knows what's best 
for his subjects. But by constraining and 
insulating their ability to contribute, the 
“king” limits employee engagement. With- 
‘out engagement, there’s little continuous 
improvement. Leaders who have confidence 
intheir employees’ abilities wantideas, cre- 
ativity and innovation; continuous improve- 
ment (for themselves and the firm) becomes 
an integral part of their workdays. 


‘74 Te is Better — A Little 


2 








aher 1s Better 


Jim Pawlak 






: Sinek expands on the 
engagement focus with 
“Bad teams work in the 
same place. Good teams 
work together” You can't 
have an effective team 
without trust and collabo- 
ration. Create a vision, 
rather than a template, 
for achieving outcomes. 
By letting the team figure out the “how?” 
teammates recognize that dependence upon 
each other drives results, They put the team 
before their personal interests. They're also 
quick to share knowledge with other teams, 
which binds all teams together. 
‘Thebottom line: Leadership involves teach- 
ing, not ruling As a teacher, leaders inspire 
others to reach their potential, When you trust 
people to do their jobs, they become leadersin 
their own right— they own their jobs. 








Demystifying Talent Management — 
Unleash People’s Potential to Deliver 
Superior Results” by Kimberly Janson 
(Maven House Press, $24.95). 





Tips for how to be an effective leader, not ruler 


> Leadership is not about being in 
charge. Leadership is about taking 
care of those in your charge. 


Businesses routinely ask customers for 
feedback to learn more about their prod- 
ucts and services in the marketplace. Yet, 
when it comes to what internal customers 
(Le. employees) need, they rarely ask. Why 
not? Two reasons: 1. Management tends to 
be more concerned with the today and the 
shortterm, and 2, HRisn't well-connected to 
the firm’s strategy and tactics. Add employ- 
ees’ fear of expressing their views on their 
career development and you end up with 
poorly-managed talent, which results in 
less-than-optimal productivity. 
Janson believes that conver- 
sations between all three affect- 
ed parties organized around 
SMART (Specific, Measurable, 
Attainable, Relevant, Time- 
based) goals produce better 


results. The initial ‘What do S32" teas numerous assessments to 
youneed to do?” conversation. aba keep managers on track. 

requires significant prepara- The key word: commu- 
tion, Managers and HR need nication. . 


to take into account the 
expectations of the employ- 
ee and those with whomthe 


— DEW YSTIFFING 


employee interacts. 
Onthe employee 
front, managers 
need input about 
resources (includ- 
ing assistance) 
needed to do the 
job. By using com- 
mon denominators 
in employee input, 
HR can develop training programs. 
Relative to interaction, there’s a per 
formance-assessment guide; it deals with 
the manager's self-evaluation and those of 
other stakeholders. It comes with the fol- 
lowing advice: “For any answer lower than 
nine, what are you going to do about it? 
Why the high standard? It's about aligning 
expectations of many inputs to create SMART. 
The “need to do” conversation explains the 
“why” to obtain employee buy-in. 
Once there's agreement, the other con- 
versations — “What do you need 
to grow?” “How are you 
doing?” and “How didyou 
do?” flow. Janson believes 
these conversations need 
to be ongoing so there are 
no surprises; she provides 








Jim Pawlak is a nationally 
syndicated book reviewer. 








www.HartfordBusiness.com 


October 31,2016 © Hanrroro Business Jounal 25 


_ ACCOLADES Ett) nn MORE 


CT CPAS PRESENT NEW BIKES TO UNDERPRIVILEGED CHILDREN 

















OF NOTE > Representatives of the 
MICROTEL UNCASVILLE RECOGNIZED ie linea 
AS BEST OF THE BEST Holibgetina teen 
Microtel Inn & Suites by Wyndham Uncasville was recognized as one Life Bikes for Kids program 
of Microtel's Best of the Best Hotels. recently donated new bikes 
In celebration ofthe hote's achievement, Konover Hotel Corp. was pre- pete cal aa 
sented the award by Microtel and Wyndham Hotel Group leadership at Psd pte 
the 2016 Wyndham Hotel Group Giobal Conference in Las Vegas. axis year's CTCPA Naw and 
eos Young Professionals charity 

ROBINSON+COLE LAWYER Heeb touremert, 

ELECTED SECRETARY OF 

AMERICAN COLLEGE OF 

MORTGAGE ATTORNEYS 

‘The American College of Mortgage 

‘Atiomeys has elected Robinson+-Cole taw- 

yer Norman H. Roos to serve as its secre- 

‘ary for the coming year. Roos is chair of 

Robinson+Cole's finance group and con- 

ccentrates his practice on transactional and D> American Eagle Financial Credit Union employees 

regulatory matters relating to the real volunteered their time renovating the Mosaic Group 


estate and financial services industries. Home in Bloomfield, Annually, American Eagle 
partners with the United Way of Central and 
Northeastem Connecticut fr their ear of Caring 
Project, where volunteers share ther time and talents 
ata location in the local community that their 
company serves. 


Please Note: All electronic submissions for Accolades should be 
sent to news@HartfordBusiness.com. For more information 
about the Hartford Business Journal's Accolades Page, please visit 
www.HartfordBusiness.com. 














PRIVATE EVENT 
WITH US! 


- Exclusive In-House Catering 

"Special Events for Up to 400 Guests 

* Premier Venue for Any Occasion 

- Spectacular View of the Hartford Skyline 

« Easily Accessible from All Major Highways 
«Bar/Bat Mitzvahs, Weddings or Any Special Events 


FOR ALL YOUR PLANNING NEEDS CONTACT: 
SARAH CURIALE AT 860-610-4709 
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BUSINESS 
AWARDS 2016 


October 19, 2016 
Casa Mia at the Hawthorne, Berlin 








1 — Marianne Stowell and Jim Hickson from sponsoring company 
Berkshire Bank at their marketing booth 


2. Attendees ofthe Family Business Awards network before the 
program begins 


3 —APanel discussion on The Keys to Running a Successful 
Business’ started off the program; panelists from left to right, Jessica 
Reategui, Rego Realty; Kevin and Dario Quiros, Hartford Financial 
‘Management; Capri Frank, Miller Foods; and Moderator Greg 
pura JOURKAL : Bordonaro, Editor ofthe Hartford Business Journal 





4 — Amy Peruti from Hughes Health & Rehabilitation in the 76 — 

199 employee category, poses with sponsors, from left to right: Jay 
Rasmus, MahoneySabol; Rss Nelson, Cox Business; Winner Amy 
Peruti; Stephanie Dumont, Comcast Business; Peter Samson, Berkshire 
Bank; and Sulin Ba, UCONN School of Business 


5 — Joe Zwiebe, President and Founding Publisher ofthe Hartford 
Business Journal, welcomes everyone to the event 


6 — First place winner, Swede’ Jewelers, accepts the award in the 
fewer than 25 employee category 


7 ~Mike Paine, Sr. from Paine's Recycling and Rubbish Removal, 
accepts the award for ist place the 25 — 75 employee category 





Event Sponsors: 


BaRSHIEBK COMCAST EQ Cen 


‘i A More photos available online! 
Americas ost Exciingeank §=—-s BUSINESS Business’ | Vew sareon socal medaana 


purchase downloads & prints at 
HartfordBusiness.com/eventphotos 


MahoneySabol> UCONN 


CPAs and Advisors SCHOOL OF BUSINESS 


Bert Parners peg He. © Fonrehe (WEALSYES — perwtttoceanincs 
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Our mindset is local. 
Our resources are anything but. 


Use the red key.” 


What makes a great business bank? The ability to bring a sharp local focus, while being able to tap into a national 
network of deep experience and expertise. What's more, you'll find us to be unusually un-bank-like in the way 
we approach your business, which we think you'll find unusually refreshing. To learn more about how we can help 
your business thrive and what we mean when we say “use the red key,” visit Key.com. 


KeyBank Onn. 


(orp KeyBank a Member FDIC. 
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